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MODERN MIRACLE: 
THE HAMILTON ELECTRIC WATCH 
ENERGY CELL 


Only the size of a shirt button, the 
energy cell which powers the 
Hamilton Electric Watch* is truly 
a modern miracle. Guaranteed to 
last a minimum of one year, it is 
easily replaced by you in a min- 
ute’s time. It can be stored for 
twelve months without loss of 
power, and may be safely guaran- 
teed for an additional year after 
it has been installed. 


An adequate supply of energy 


* Patented 
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cells means you can quickly serv- 
ice the growing numbers of Electric 
Watch customers, who must come 
to you, the Hamilton Jeweler, for 
periodic replacement. This builds 
traffic in your store and creates op- 
portunities for all kinds of sales. 


Hamilton energy cells cost you 
only $1.50 and are available from 
your Hamilton Material Wholee 
saler. Hamilton Watch Company, 
Lancaster, Pennsylvania. 
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He creator of the world’s first electric watch 
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Diagram of the 
Swiss Ebausche 
Electric — 
15sec./24hr. + 
taken with 


Diagram of the 
Bulova Accutron 
— lsec./24hr.+ 
taken with 
CHRONO- 


Diagram of the 
Hamilton 
Electric— 
12sec./24hr. + 
taken with 


CHRONOGRAFIC 





CHRONOGRAFIC 
RECORD price 
$495.00 


GRAFIC SUPER 
(Now with 10 
times higher 
measurement 
accuracy) 

price $725.00 


GREINER 


DUC-T-DEVICE is the perfect answer to many questions. Testing the present 
electric watches and clocks has been a problem. The conventional acoustical 
microphone now used in timing machines, was designed for mechanical move: 
ments only. However, the existing equipment does the job somehow and there 
was no pressing reason to change. 


DUC-T-DEVICE has been designed for the future and for all the advanced de- | 
signs appearing now on the world market. Just look at the wonderful diagrams 
produced by the Bulova Accutron, the Ebausche Electric and the Hamilton. !t 
is fortunate that our high frequency quartz crystal time standard is the perfect 
answer to these problems. The unlimited possibilities of measuring all these 
latest developments of the watch industry gives the most convincing proof 0 
the ‘far ahead’ design of GREINER ELECTRONIC EQUIPMENT. 


Write us for the Greiner Electronic Bulletin No. 9 “Testing of Electric Watches and Clocks 


CHRONOGRARIC 
CHAMPION price 
$475.00 














mere mice | 





AMERICAN GREINER ELECTRONICS, INC. 
195 SHIPPAN AVENUE, STAMFORD, CONNECTICUT 
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In competition .. . 


Don't Minimize Watch Inspection Month 


By Walter M. 


ERVICE, AND SOUND ADVICE on quality 
S watch buying are still the two values 
that best distinguish a quality retail jewelry 
store from all the other competitive outlets 
that sell watches. 

Service and sound advice also are the 
two factors upon which the whole concept 
of the American Watchmakers Institute 
March Watch Inspection Month is built. 

These elements in building retail 
jewelry store and watch department image 
and traffic are essential the year around 
in a quiet normal kind of way. 

But when an event like Watch Inspec- 
tion Month—supported by thousands upon 
thousands of dollars in industry-wide ex- 
aoelpianmes along with all kinds of 
ree extra materials to dramatize the differ- 
ences between retail jewelry stores and 
other outlets, any watchmaker or retail 
jeweler who is not active in the program 
is throwing money out the window. 


During watch inspection month every 


) promotion cent you spend is worth dollars; 
pevery dollar worth hundreds. 


It makes no difference that the history 
of Watch Inspection programs dates back 
to the 1930s when the United Horological 
Association of America originated them; 


Por that in later years the Watchmakers of 
| Switzerland embraced the program as a 


Major industry contribution and discovered 
that participation was not as high as it 


| ould have been; nor for that matter that it 
|is offered to every retail jewelry store in 
“the country, and your store may therefore 
"hot be distinguished in the program from 
vthe stores of other retail jewelers in your 
_ town. 
"be important to you in 1961 only if you 
| Bive it whole-hearted participation. 


. . . Watch Inspection Month will 


And there is no such thing as whole- 
hearted participation without a little imagi- 


PMation in how you tailor the program to 
|your own needs and abilities, in fact, to 
Mmake your promotion distinguishable from 
ithe rest. 

© You should already have a dramatic four- 
peelor poster from the American Watch- 
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Woolfson, Jr. 


makers Institute. When you received it 
what was your attitude towards it? A pack- 
age too big for your wastebasket so you 
stashed it in the basement? You're losing 
hundreds of dollars. A window eK all 
by itself? Not much money in this ap- 
proach. The basis for a window display 
which you are going to surround with 
watch materials, tools, and fine watches 
that can be overhauled and regulated? 
You'll clear a good profit for March. 


By now, too, you should have received 
window cards, window display ideas, lay- 
outs and copy for local newspaper ads, 
radio and TV copy, direct mail suggestions, 
the official watch inspection symbol and 
slogan for use in advertising, and specific 
ideas for turning service jobs into new 
watch sales through the efforts of the 
Watchmakers of Switzerland. Where are 
these materials? Already at your local 
dump? You’re suffering a business reces- 
sion. In your file cabinet? Still no cash. In 
active use? You may need a bigger cash 
register in March. 


What about your plans for handling 
customers who want watch inspections? Of 
course you'll perform this service. But 
what kind of business do you plan to get 
out of it? Just watch repairing . . . per- 
haps at the lowest price in town? There's 
no money in it. 

Watch repairing at sensible prices and 
with such refinements as dial refinishing, 
new cases, new watchbands, new crystals, 
dustproof crowns and stems? You'll make 
some money but not as much as is possible. 
Complete watch repairing and new quality 
watch demonstration and sales wherever 
possible? March may be your all-time 
record sales month. 

And if, beyond doing your best in all 
these ways, you use the month of March 
to train your sales staff and your watch- 
makers to better ways of taking in work; 
better approaches to new watch sales, and 
a better sense of how to use quality as a 
competitive aid every working day of the 
year . . . you are doing a superb piece of 
business building for the future. 
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Style =81F420 
curved ends 
Style =81F421 
Straight ends 
Polished Gold 


as Filled Too with E-X-P-A-N-S-1-O-N WATCHBANDS 
24 tee! Bottom 
Style =811420 


curved ends 
Style 2817421 
straight ends 


- Torslaek 








All Stainless 
“ sae. Oe NEWEST, SENSATIONAL ADVANCE IN 
PRECISION WATCHBAND CONSTRUCTION 
: Made by Forstner with exclusive HERCULOCK links 
more links to the inch for greater strength, greater 
flexibility. Most comfortable! Most handsome! No ur 
sightly gaps are apparent even when fully expanded 










2 KNOT IT! TWIST IT! STRETCH IT! 


Aristo-flex always returns to its original, beautifu 


streamlined shape. 
TO BE PRESENTED ON TV and RADIO— 
ADVERTISED IN LEADING MAGAZINES 


ma 


Style 81F423 straight ends 
Style 281F422 curved ends 
Gold Filled, Florentine 
Center, Bright Edges 4 3 ‘A 
Style +81T422 curved ends < \. \ ais a JEWELRY S NAME FOR QUALITY 
Style 2817423 straight ends yee Ss Y 

All Stainless Steel, Satin 
Finish Center, Bright Edges 


PATENT.NO. 2.689.4 THER PATENTS PENDING 











watchmakers have specified Bel Loupes! 


And we have provided the highest 
quality loupe lenses so necessary to 
your own high standard of workman- 
ship for one hundred and eight years. 
Precision ground ophthalmic glass 
provides a loupe lens of unequalled 
excellence. Eye glass models and 
watchmakers’ loupes are both avail- 


BAUSCH & LOMB 





Makers of: Balomatic Projectors * CinemaScope Lenses 
Ray-Ban Sun Glasses « Binoculars * Microscopes 
Quality Eyewear « Rifle Sights « Scientific Instruments 
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able in a complete range of focal 
lengths and magnifications. For com- 
plete information write for our in- 
formative folder I-103, containing 
descriptions of our full line of fine 
loupe lenses...or check your regular 
supplier. Bausch & Lomb Incorpo- 
rated, Rochester 2, New York. 
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With Crystal With Case Opening 
Fitting Attachments 
Attachments 





You'll LOVE the New BOREL 
Multi-Purpose Press 


Now, two of your peskiest problems have been solved, by one 


























S / terrific tool. Now, you can: 
: (1) Fit every kind of waterproof crystal, even tricky 
tension-ring crystals. 
(2) Open every kind of waterproof case, screw book or friction 
ocal type, and never, never slip or scratch the 
om- Here is a solidly built, soundly penttonceay tool that turns 
in chores into chuckles. Useful in dozens of ways. 
; Find out for yourself...try it for 10 days at our risk. Just 
ng fill in and mail the coupon below. Today! 
fine 
ular CLIP AND MAIL TODAY =— 
rpo- JULES BOREL & CO., 1110 GRAND AVE. KANSAS CITY6,M6. =—— 
Please send me the Borel Multi-Purpose press indicated below. — = 
If not what | want, | can return it for full credit, within 10 days. ee 
F 0 With all accessories: $39.50. (Or $10 down, $10/month for 3 months.) == 
0 With crystal-fitting accessories only: $29.50 (Or $10 down, $10/month —— 
for 2 months.) S— 
(J With case-opening accessories only: $29.50 (Or $10 down, $10/month — 
for 2 months.) — 
—_— 
NAME — 
}———_____} 
ADDRESS —— 
=——_—_—__ 
CiTy & ZONE STATE —= 
W ELER 
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3 ISOVAL ALLOYS... 
Three ISOVAL alloys meet the requirements of ISOVAL 


mordern chronometry: the CLASSIC” alloy, the 
main feature of which is strictly accurate compensation 
over a wide range of temperatures (— 32.8 to 140° F.); i Ss OVAL 
the "HARDENED-STEEL STRUCTURE” alloy, 


which insures an arc of vibration comparable to that 5 SOVAL 


given by a hardened steel hairspring ; and, lastly, the ‘o 
" ANTIMAGNETIC” alloy, which guarantees the maxi- po 


mum resistance to magnetic fields. ISOVAL |. 
ISOVAL |* 














E-to)'7 18 HAIRSPRING | 


Société des Fabriques de Spiraux Réunies, La Chaux-de-Fonds (Switzerland) 








8 AMERICAN HUROLOGIST AND JEWELER 



























WAIRSPRING CLEANER — Effective solu- 

for cleaning gummed and dirty hair- 

s, jewels and pallets. Simply dip 

in solution. Dries quickly — non- 
mable. 

§1-728 — In 2 oz. bottle.............. $0.50 

§1-729 — in pint bottle................ 2.75 


MA RUST REMOVER — HR Rust Remover is 
id, absolutely harmless to the pol- 
finish of watch parts. Parts and com- 
movements can be dipped directly 
the wide mouth 4 ounce bottle. 

§1-777 — In 4 oz. bottle.............. $1.70 


R SCHWERTER’S SILVER PLATE — Con- 
pure silver, no mercury. Plates brass, 
r or nickel without batteries. 

$2-860 — In 2 oz. bottle............ $0.55 


SCHWERTER’S GILT PLATE — For gild- 
Solder after working on gold or gold 
article. Used without batteries. 
$2-863 — In 2 oz. bottle............ $0.65 


W SCHWERTER’S SOFT SOLDERING FLUID 
—For use on all metals except aluminum. 
wuaranteed not to cause rust. 

Me. 51-821 — In % oz. bottle............ $0.30 


ind) 
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...and it’s THE most im- 
portant ingredient! Call it 
“care,” or ‘‘quality control” 
in the compounding process 
... it spells the difference between trouble-free, 
dependable performance and annoying failures. 


dal-la-M_- eels 


EXTRA INGREDIENT 


Tam) 4-19 Aero laalclelelare 
faat-l8.4-1o 


Check your sundries needs and 
order through your material wholesaler 


HR SCHWERTER’S FLUORON — Hard solder- 
ing solution which makes hard soldering 
as easy as soft soldering. Can be used on 
gold, silver, platinum and other metals. 
Preserves temper and color of metal. 

No. 51-851 — In 1 oz. bott . 
No. 51-852 — In 2 oz. bottle.. 35 
No. 51-853 — In 3 oz. bottle 40 


HR ROUGE IN PEEL-BACK TUBES — Four 
most used compounds—red rouge—water 
soluble red rouge — yellow rouge — and 
tripoli in cardboard box. 
No. 52-420 — Set of 4 compounds 
Set $1.90 

HR XCELSAL CRYSTAL CEMENT — Trans- 
parent, invisible, heat and moisture proof, 
keeps dirt and moisture from penetrating 
watch cases. Can be used for all glass and 
ey crystals, ivory, china, etc. In 
andy pin point dispensing tube. 
No. 51-601 — Tube size 3% x 3%” 

Tube $0.40 


HR SILICON WATERPROOF CASE SEALER — 
Comes in a handy tube, and contains the 
miracle waterproofing ingredient ‘‘SILI- 
CON.”’It never liquifies, never dries out, 
always remains plastic, prevents “‘seizing”’ 
of the case back, protects the stem- 
aoe, and helps prevent corrosion at 
all points of closure. 

NO. 51-104 — Tube oon... cceseesenee 
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Jewelry Industry Had Bankruptcy Decrease in ‘60 


|e rere IN THE NUMBER of bank- 
ruptcies filed and in total liabilities 
for bankrupt firms in the jewelry industry 
were reported by the Jewelers Board of 
Trade ber 1960 in connection with the 
organization’s 77th annual meeting, which 
was conducted recently in Providence, 
| 

Liabilities in bankruptcies for all seg- 
ments of the industry were down almost 
$1,500,000 in 1960 compared with the 
1959 total. Losses to creditors through 
bankruptcies in 1960 came to $10,143,000 
compared with $11,620,000 in 1959. A 
total of 200 firms declared bankruptcy in 
1960 compared with 235 a year earlier. 

Here is the breakdown by a of firms 
involved: In 1960 a total of 115 retail 
cash jewelers with a loss of $3,117,000 
were reported bankrupt compared with 
132 and $3,371,000 in 1959. Retail in- 
stallment jewelers in bankruptcy in 1960 
totaled 36 with $1,965,000 liabilities as 
against 38 with $3,544,000 the year be- 
fore; repairers two at $10,000 compared 
with five at $42,000; jewelry wholesalers 
17 at $2,202,000 compared with 18 at 
$1,940,000; costume jewelry wholesalers 
two at $53,000 compared with 13 at 
$619,000; special wholesalers four at 
$1,191,000 compared with three at $330,- 
000, and manufacturers 24 at $1,605,000 
compared with 26 at $1,774,000. Whole- 
salers and special wholesalers had the poor- 
est showings. 


Vincent F. Chapman, secretary, reported 
that a downtrend in general business con- 
ditions has caused many credit men to 
keep a closer watch on all new orders to 
determine the credit responsibility of the 
account, particularly on orders received 
from new accounts, and to make a careful 
study of their credit files on active ac- 
counts through current reports from credit 
reporting agencies and other financial 
sources. 

He noted an increase in the number of 
continuous service renewal inquiries re- 
ceived from Jewelers Board of Trade mem- 
bers. 

New directors elected at the Providence 
meeting are: Harold Alberts, I. Alberts’ 
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Sons, Inc., Boston, Mass.; Angelo Del 
Sesto, Van Dell Corp., Providence, R. 1; 
Edgar M. Docherty, Budlong, Docherty & 
Armstrong, Inc., Providence; Wallace W. 
Harwood, Shiman Bros., New York City; 
Fred J. Hertel, Elgin National Watch Com. 
pany, Elgin, Ill.; Arthur Kaplan, Poole 
Silver Co., Inc., Taunton, Mass.; William 
E. Lingard, Finberg Manufacturing Co, 
Inc., Attleboro, Mass.; Raymond R. Sturdy, 
Cheever, Tweedy & Co., Inc., N. Attle- 
boro; Herbert L. Thomae, Charles Thomae 
& Son, Inc., Attleboro; F. C. Wood, Inter- 
national Silver Co., Meriden, Conn. 
Holdover directors are: David Anderson, 
Bulova Watch Co., Inc., Providence; Gott- 
lob Armbrust, Ambrust Chain Co., Inc., 
Providence; Frederick A. Ballou, Jr., B. A. 
Ballou & Co., Inc., Providence; Charles 
G. Brown, Stein & Ellbogen Co., Inc., Chi- 
cago, Ill.; Fred A. Bullock, Dolan & Bul- 
lock Co., Inc., Providence; Hyman J. 
Cohen, A. Cohen & Sons Corp., New York 
City; C. E. Ireland, Hamilton Watch Co, 
Inc., Lancaster, Pa.; John R. Keller, 
Oneida, Ltd., Oneida, N. Y.; George J. 
Kelley, Swank, Inc., Attleboro; William 
Klein, Jacques Kreisler Mfg., Corp., N. 
Bergen, N. J.; Paul Levinger, Speidel 
Corporation, Providence; Max E. Meller, 
Adolf Meller Co., Inc., Providence; Arthur 
C. Micallef, A. Micallef & Co., Inc., Provi- 
dence; Gerald E. Rosenberger, Coro, Inc., 
New York City; Edson W. Sawyer, Im- 
proved Seamless Wire Co., Inc., Provi- 
dence; W. Waters Schwab, J. R. Wood & 
Sons, Inc., New York City; William E. 
Smith, Irons & Russell Co., Inc., Provi- 
dence; J. Warren Thomas, the Gorham 
Company, Inc., Providence, and Lester S. 
Wall, R. Blackinton & Co., N. Attleboro. 


@ Rene Dentan, U. S. president of American 
Rolex Watch Corporation, met recently with 
officials of Daytona International Speedway to 
discuss the February program at the Florida 
track, where all races are Rolex-timed. 


@ Genuine imported parts are now avail- 
able from authorized Elgin dealers for all 
grades of the Elgin Sportsman-Starlite series. 
They carry the same guarantee as all genuine 
Elgin parts, according to Wm. F. Schefelbein, 
ares Elgin Watch Company Trade Material 

ivision, 
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Benrus Guarantee Backed 
by Fast Factory Service 


KILLED WATCHMAKERS wearing spot- 

less smocks and working in air condi- 
tioned quarters with the finest equipment 
are helping the Benrus Watch Company 
back its unprecedented unconditional three- 
year guarantee. 

Under the company’s guarantee and serv- 
ice program, any failure of a Benrus prod- 
uct through accident or otherwise is as- 
sured of prompt restoration to original 
performance capability at no charge what- 
soever, according to executives of the com- 
pany. 

Prompt action on the guarantee at the 
Benrus Service Center at 50 W. 44th St., 
New York City, means no watch is in the 
repair shop for more than seven days. 

To control the movement of each day’s 
business personnel in the receiving room 
examine each watch as it arrives by mail 
and attach a colored tag designating the 
arrival day of the week and indicating 
service that will be required. 

It is then routed to watchmakers on 
somewhat of an assembly line basis. So 
long as it is moving through the shop the 
progress towards completion is always 
measurable because of the colored tag, and 





| 
| 
| 


by no later than the seventh day the watch | 


is in the mailing room and on its way back 
to the sender. 

To prevent mail delays which would de- 
tract from the value of the seven-day serv- 
ice program, the company even uses aif 


mail deliveries to distant points during 


heavy mailing periods. 
This is how jewelers in the western part 
of the country received their serviced 


watches during the 1960 Christmas rush. | 


Benrus executives say the air mail de- 


livery policy will be continued whenever | 


necessary in 1961. They add that the fast 
service policy also provides for first class 
mail at all times to points where parcel post 
might result in a few days delay in com- 
pleting the chain of service. 


_ @ The Gould Company of Dallas, wholesale 
jewelers and watchmakers supply firm, have 
moved to expanded quarters in the Simons 
Building, 1530 Main Street, Dallas, Texas. 
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BUSINESS 
FORECAST 


AA profit promotion that 
will build watchband sales 
for your store 


AA new stock selection 
designed for immediate 
profits 

A An open and shut case 
for increasing watchband 
sales 
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Jacoby-Bender, Inc., Woodside 77, N.Y. 
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WatchMaster Ultrasonic 





Jewelry Cleaner Is Available 


| pean MARKETING OF A WatchMas- 
ter Type A-1JT Ultrasonic Jewelry 
Cleaning machine was started at the be- 
ginning of the year by American Time 
Products, Inc., 61-20 Woodside Avenue, 
Woodside, N. Y. 

Newest addition to the world-famous 
WatchMaster product line, the Ultrasonic 
Jewelry Cleaner provides quick, thorough 
cleaning of jewelry, watch cases, and 
watchbands through ultrasonic cavitation. 

American Time Products’ design results 
in high-power cleaning action at pulsations 
of 60 cycles per second instead of by a con- 
stant force to produce cavitation. As a 
result the ultrasonic energy of each impulse 
is reported several times greater, providing 
a force capable of dislodging and dispers- 
ing all types of contaminants including tar- 
nish, dirt, dust, rouge, and metallic chips 
and eliminating the need for time-wasting 
mechanical or hand cleaning operations. 

Executives of the company report that 
the A-1JT Ultrasonic Cleaner is suitable 
for either counter or bench use. Its meas- 
urement is 3/4 square foot and it is en- 
closed in a gray wrinkle cabinet to match 
WatchMaster rate recorders and ultrasonic 
watch cleaners. 

Dimensions of the stainless steel cleaning 
tank are slightly more than five inches 
square by four inches deep with a working 
liquid capacity of one quart. Household 
detergents, chlorinated solvents, and other 
compounds readily available from watch 
material or industrial chemical distributors 
can be used. 

Cavitation is produced through a trans- 
former-powered crystal transducer at a fre- 
quency of approximately 40 KC at 60 
watts with an input of 115 volts, 50-60 
cycle AC. An integral 0-15 minute timer 
switch with a warning signal allows the 
Operator to perform other work during 
cleaning cycles. 

Number of parts and components are 
reportedly reduced to a minimum by ad- 
vanced design of the A-1JT to improve 
operational efficiency and reduce circuit 
complexity. 

Priced at $185 net, WatchMaster’s new 
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Ultrasonic Jewelry Cleaner has been test 
marketed in various parts of the nation for 
more than a year and is available every. 
where in the United States now through 
authorized WatchMaster representatives, 

The Ultrasonic Jewelry Cleaner, like all 
other WatchMaster products, is uncondi- 
tionally warranted for one year from date 
of delivery. For customer convenience, 
American Time Products maintains a na 
tionwide network of more than 30 au 
thorized WatchMaster field service stations 
staffed by factory-trained technicians using 
factory-designed test = and ap. 
proved maintenance procedures. 


Savary to Conduct 
Electric Watch Meetings 


_— JEWELERS AND WATCHMAKERS 
in the western states will be given 
detailed technical information on construc 
tion and servicing of Swiss Electric 
Watches by Jean P. Savary, technical dé 
rector of the Watchmakers of Switzerland, 
when he makes a 16-day tour in March. 

Meetings, co-sponsored by local trade 
organizations, are scheduled in Denver, 
Colo., March 15; in Seattle, Wash., March 
19, and in San Francisco, Calif., on 
March 27. 

Seminars will be given in five other 
cities in between and following the three 
scheduled meetings. Included are Tacoma, 
Wash.; Portland, Ore.; Oakland, Calif. 
and Victoria and Vancouver, B. C. 

Mr. Savary reports that the meeting in 
Denver will be arranged by Emily Griffith 
Opportunity School’s watchmaking depart- 
ment and conducted at the Greenlee Ele- 
mentary School. In Seattle a watchmakers 
Symposium at a Sunday morning session of 
the Pacific Northwest Jewelers Convention 
is being organized, and in San Francisco 
the meeting is planned at the Sheraton- 
Palace Hotel. Announcements confirming 
dates and times will be mailed to all re 
tailers in the various areas prior to each 
event. 

Mr. Savary will make his presentations 
with color slides. 
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BUSINESS 


LOOK WHAT YOU GET FOR $52.95! 


(A profit promotion that will build watchband sales for your store) 


You can’t beat this offer! Buy 9 ladies’ bands, 
8 men’s bands, get this amazing J-B 17 “New 
Look” Display free! 


The bands seem to turn in thin air right before 
your eyes! This is the display that will attract 
crowds of interested customers to your win- 
dows and counters. 


To get this fabulous display all you do is order 
the J-B 17 assortment of 17 best-selling men’s 


Jacoby-Bender, Inc., 


and women’s watchbands. Act now! Your 
wholesaler has only a limited quantity of these 
displays. Call him today! 


THIS IS A LIMITED TIME OFFER, ACT NOW! 


17 bands cost you $52.95 
You sell the bands for (T.1.) $119.15 
Your profit (T.1.) $66.20 
J-B 17 Light & Motion display FREE 
Golden 9 pack presentation tray FREE 


Woodside 77, N.Y. 


Swiss Watch Firm Has 


Stressed Quality for 85 Years 


pres GENERATIONS OF ONE FAMILY, 
lus a short regency interval, have 
comfortably advanced the fortunes of the 
Langendorf Watch Company, since its 
founding in 1873 by Johann Kottmann. 


Several attempts to establish watch 
manufacturing in the Canton of Soleure, 
Switzerland had ended in failure when Mr. 
Kottmann, already managing a vinegar 
works and a tobacco factory for his father 
as well as his own white-lead plant and 
chicory factory, decided to start a watch 
movements plant. It was a time of deep 
crisis in the watch trade, machine and 
calibres were missing, and trained spe- 
cialists were few and far between. Despite 
his own energy and enthusiasm and the 
assistance of friends and relatives, the new 
business was having a difficult time when 
Johann died in the fall of 1881. 


His son, Carl, who became director of 
the firm in 1880, assumed the management, 
and in the face of much pessimistic advice, 
devoted all his efforts to raising the stand- 
ing of the factory and laying the solid basis 
upon which the firm’s steady development 
continued. 


Realizing that his chief difficulties 
stemmed from the lack of a technical staff, 
he appointed Lucien Tieche, one of his 
controllers, as technical manager. Mr. 
Tieche replaced the key-winding calibres 
with the stem system, and at the same time 
began construction of the necessary ma- 
chines in Langendorf itself. Among these 
were new automotive machines for the 
manufacture of screws and other small 
parts. By May, 1888, 650 machines were 
at work, and among them 60 automatics. 
Eventually all watch parts were produced 
in the town and it was then possible to 
bring quality products to market. 


Carl Kottmann was a man of great abil- 
ity. He watched the cost of parts care- 
fully, supervised the performance of his 
workmen, and through his sense of or- 
ganization, increased turn-over so rapidly 
that in eight years the business required 
970 workmen instead of the original 60, 
and its output accounted for 10 to 15 per 
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cent of the world’s total production of 
rough watch movements. 

When Carl Kottmann died at the age 
of 46 many of his projects were unfinished” 


“2 


i 
i 


and it was left to Mr. Tieche, his close ™ 


collaborator to take over and to surmount — 


the watch crisis by improving the manu 


facturing process. In 1893 he obtained) 
authorization to manufacture complete) 
watches and by 1895 he was able to amy 
nounce that orders for complete watches) 
far exceeded those for rough movements) 
Quality was the watchword from the b 

ginning and today the export of Langen= 
dorf watches to foreign countries is undef 
continuous improvement. } 

With the new century came a new cone 
cept. Mr. Tieche resigned in 1902 andl 
Ernest Kottmann became manager.  Liké 
Carl Kottmann, Ernest was a man of ex 
traordinary working power. He reorganized: 
and modernized the factory and introduced) 
the production of turned parts for other in) 
dustries, becoming one of the most i 
portant sources for turned parts 
Switzerland. 4 

Guiding the destiny of the firm now 
are Ernest Kottmann’s sons, Hans and: 
Guido, and Director Paul Jenny. Undety 
their regime buildings were planned to re) 
place the old factory with a view to ideal) 
working conditions to allow the attain) 
ment of a higher standard of quality andy 
precision. Construction began in Aprihy 
1953, and production and sales in 1959) 
reached an all-time high for the 85-yeat® 
old firm. 

Technical reforms have been matched by? 
social ones near the factory afe 
nursery schools, canteens, and a concert 
hall, plus a new artificial ice-skating rink. 

On the commercial side, a department 
for the creation of new models was of- 
ganized, producing in 1960 the futuristic 
Lancorama line, which reportedly met with 
genuine approval in all parts of the world. 

Officials of the Langendorf Watch Co. 
credit much of their successful operation 
to the efficient cooperation of the whole 
in the effort to serve a world-wide clientele 
satisfactorily. 
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EXQUISITELY SLENDER! AMAZINGLY PRICED! 


6522MS—Keystone $5.40; Retai! $5.95 T.1. End-0-Matic 
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6523MS—Keystone $6.00; Retail $6.95 T./. End-O-Matic Ends (Yor W GF 
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MULTI-WIDTH ENDS...FIT Se” e” AND 34” CASES! 
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7049MS—Keystone $7.50; Retail $8.95 T.!. (Y 


8049MS—Keystone $5.70; Retail $5 
Straight or Curved Squeeze Action Ends. Butler finish center, b 
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S EXTRA MARK-UP 


7355MS—Keystone $9.00; Retai! $ 
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10.95 T.l. (Y 


8355MS—Keystone $6.70; Retai! $6.95 (Stainless Steel) '\»” or 44” curved ends 
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NEW! FOR NURSES’ AND WOMEN’S SPORT WATCHES 
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2062MS—Keystone $7.20; Retail $7.95 T.|. (Y 
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BRILLIANT GOLDEN RIPPLES ENHANCE ANY WATCH! 
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(MS = Multi-Size) 


(A new stock selection designed for immediate profits) 


Fresh styling...distinctive finishes...attrac- 
tive prices. These are the features that make 
J-B your best buy for ’61, because these are 
the features that make for volume sales. 


You’ll find other features on these watchbands 
that make selling easier for you, buying easier 


Jacoby-Bender, Inc., 


for your customers. Multi-Size, 
End-O-Matic Ends, Squeeze- 
Action Ends (Nos. 7049, 8049 
above) speed your selling time, let 
you change bandsin an instant! Get 
a head start on spring selling. Act 
now! Call your wholesaler today! acme 
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RJA Pledges Financial Support P. 
To World's Fair Jewelry Exhib 


hegre OF THE RETAIL JEWELERS 
of America have pledged substantial 
financial contributions over the next five 
years towards a jewelry industry building 
at the New York World’s Fair in 1964-65. 

Decision on the part of RJA to attempt 
to put the United States jewelry industry 
into the show was made in January, the day 
after a Jewelry Industry Council meeting 
of trade leaders and company representa- 
tives, at which Morton R. Sarett, special 
JIC consultant on the fair, gave a report of 
an exploratory survey he made in which he 
recommended full jewelry industry par- 
ticipation in the fair and cited what he con- 
siders tremendous advantages including 
an already estimated attendance of 70 
million persons along with widespread 
publicity which would reach many millions 
more who might not attend. 


Said Mr. Sarett: “We can tell people 
that we are a basic industry and that we 
cater to life’s memorable functions and oc- 
casions by our participation, and we can 
make a favorable impression on millions 
and millions of young people by our par- 
ticipation.” 

Overall minimum cost for the five-year 
project was estimated by Mr. Sarett at 
$903,000 for the use of 12,500 square 
feet of land and for construction and de- 
molition of the building or $6,000 per year 
per participant. 

At about the time RJA pledged financial 
support, the newly organized American 
Watchmakers Institute also offered limited 
financial contributions from each member 
through 1965. 

Unanimous recommendations at the meet- 
ing included organization of a Fair com- 
mittee to enlist participation and financial 
support through member contacts in all 
segments of the industry, that the com- 
mittee should as a result of its preliminary 
work determine by March 1 whether or not 
there would be an industry-wide jewelry 
exhibit at the New York World’s Fair in 
1964 and in 1965, and that Mr. Sarett as 
special World’s Fair consultant would work 
with the committee and the Jewelry In- 
dustry Council. 
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Members of the organizing committee 
are: Oscar Kind, Jr., chairman; Maurice” 
Adelsheim, Jr., John F. Ambrose, F. Rem 
ington Ballou, William J. Carey, Stanley” 
E. Church, Gordon Howard, Leo L. Kap. = 
lan, Louis F. Krussman, Simon Lieberman,” 
Henry O. Ruhl, Edson W. Sawyer, Can] 
Sedan, M. W. Townsend, and Paul Aj® 
Tschudin. “4 


Elgin Sales Force 
Given 1961 Preview 


IFTY-FIVE ELGIN NATIONAL WATCH” 


on retail jewelers two months ago with 57” 
new models and a new concept in diamond) 
series selling, were briefed and given th 
preview of the 1961 line beforehand at a7 
national sales convention at the Camek 
back Inn, Phoenix, Ariz. 4 

At that time they were presented wi 
Elgin’s redesigned sample cases in wh 
they carry four diamond series with spec 
individual marketing and merchandising] 
approaches. . 

Other new products being shown now 
by the Elgin sales staff include a Lord Eb 
gin waterproof line and a highly styled 
collection of solid gold Lord Elgin dress 
watches, some new models in the Sports 
man and Starlite lines, a new Fascination 
number at $39.59, and a solid gold ladies 
model at $69.50. 

Conventioners received a report that EF 
gin opened 1,000 new accounts in 1960 
and witnessed an awards presentation to 17 
salesmen who exceeded new account 
quotas. William E. Koch, vice president 
and marketing director, reported a quarter- 
million unit sales increase for watches in 
1960 over the 1959 figure, and noted that 
sales in retail stores were up 30 per cent. 
Henry Margolis, chairman of the board 
of directors, predicted a continuing sales 
increase for 1961. 


@ James E. Shriner, formerly with Ray-O- 
Vac Company, Madison, Wisc., has been ap- 
pointed to the newly created post of sales 
promotion manager with Westclox, a division 
of General Time Corporation, La Salle, Ill. 
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SELLING OPPORTUNITY 


(An open and shut case for increasing band sales) 


Plush velvet encased in deep grained white 
viny]! This is the exquisite setting provided by 
these new J-B presentation folders for the 
most beautiful bands in the world. 


Each folder is a complete watchband fashion 
show at your fingertips. Open, they are stun- 
ning displays in window or showcase—as well 
as dramatic presentation for personal selling. 
Closed, they pack away in mere inches of 
space. The men’s folder contains four trays; 


Jacoby-Bender, Inc., 


the women’s folder contains three trays. Each 
tray is lined with two-tone velvet and set in 
an antique golden wood frame. 
COST OF WOMEN’S FOLDER 

RETAIL—42 WATCH BANDS (T.I.) 


COST OF MEN’S FOLDER 
RETAIL—40 WATCH BANDS (T.I.) 


$126.55 
$290.65 
$143.75 
$318.65 


Trays in each folder are available separately 
with collapsible easels for display on your 
counter or in your window. 
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WMDAA Plans New Advertising Program 


FFICERS AND DIRECTORS of the Watch the first 100 per cent attendance in the 


Material Distributors Association of 
America adopted a new national advertis- 
ing project in connection with the organ- 
ization’s Genuine Materials Program and 
announced that details will be sent to 
jewelers from coast to coast shortly, while 
attending a two-day annual meeting at the 
Essex House in New York City. 

They began this program in 1960 with 
a television film we a retail jewelry store 
decal distribution system which have 
proved popular in the industry and with 
the public. 

Plans were also announced to explore 
the possibility of establishing a Group 
Life and Health Insurance program for 
WMDAA members. 


Activities for the association’s 1961 Con- 
vention at the Dunes Hotel in Las Vegas, 
Nev., also were reviewed. Edward L. 
Endman, West Coast host chairman, and 
Lenny Shafer, of the hotel, spelled out a 
complete entertainment schedule for dele- 
gates and visitors. Everett Ackley, the 
Gemex Corporation, and Paul Tschudin, 
managing director of the Watchmakers of 
Switzerland, outlined plans for the Asso- 
ciates Day program which is to be themed 
on the “Future of the Material Business.” 

Stanley G. House, executive director of 
WMDAA, reports that every member of 
the board of directors and all the officers 
attended the January meeting. “It was 


past 10 years, and it was felt that this 
is a measure of a mounting interest by 
WMDAA members in their organization,” 
he said. 


Zenith Now Marketing 
Synthetic Clock Oil 


Apa MANUFACTURING AND CHEM- 
ICAL CORPORATION, 82 Beekman St., 
New York City, is beginning to market 
a new all-weather clock oil after two years 
of testing. 

Designated as 8 RSE, it can be fur- 
nished either plain or with molybdenum 
added. Oil with molybdenum is desig- 
nated as 8 RSE(M). Each type serves a 
different purpose. 

Zenith’s new oil was developed original- 
ly for fine mechanisms that are subjected 
to extreme temperatures ranging from 
minus 35° F. to plus 350° F. in both dry 
and humid conditions. 

Executives of the company report that 
8 RSE is a synthetic oil which is non- 
galvanic even when two or more dissimilar 
metals are in contact. 

Marketing will be through watch ma- 
terial jobbers at a price of $1.50 an ounce, 
or $4.50 for four ounces either plain or 
with molybdenum. Prices for large quan- 
tities can be obtained by writing the com- 
pany. 





WMDAA DIRECTORS LUNCHEON was high point of annual meeting of officers and board of 
directors in New York City. With 100 percent attendance the group included left to right 
seated: Robert Haselton, Abe Freshman, Stanley G. House, Mr. Ackley, Pierre Borel, Mr. Endman, 
Mr. Shafer, Mr. Tschudin, Jean Pierre Savary, William Swartchild, Jr., and Harry Brockway, and 
left to right standing Earl Bechtel, Edward Kurtz, Art Bush George Kaplan Nat Moss Gene Sobel, 
David Fried, Ike Ashendorf, the president; Seymour Marcum, John Cassedy, Dominic Priore, and 
Abe Katz. 
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ECONOMY 


CABINETS 


Save up to 35% 


These new cabinets contain parts 
identical to those priced 20 to 35% 
higher. Only the package is changed. 
Chipboard replaces the leatherette 
case, and capsules replace the bottles. 
You get the finest, most popular as- 
sortments at savings up to 35%. 


S 2008 1 dozen Pin Lever staffs 
for BFG, BRAC, EB, M.S.T., 
etc. The very best sizes in con- 
stant demand 


C 133 1 each of 10 best numbers 
Pin Lever crowns for bracelet 





2.55 
































‘THE NEWALL MEG. CO. 
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Foilbacks (Asst. Colors) 1.45 
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ee G. SWARTCHILD, JR., execu- 
tive vice president of Swartchild & 
Co., Chicago, Ill., watchmakers and jewel- 
ers supply house, has been named civilian 
district chief of the Chi- 
cago Ordnance District, 
U. S. Army. 

Mr. Swartchild’s post 
has been described as 
comparable to that of a 
board chairman in in- 
dustry. He will at the 
same time continue ac- 
tively in his daily work 
as vice president of 
Swartchild & Co. 

Chicago Ordnance District includes the 
states of North and South Dakota, Minne- 
sota, Iowa, Wisconsin, Northern Illinois, 
and Northern Indiana. 

Lt. General J. H. Hinrichs, Washington, 
D. C., the U. S. Army Chief of Ordnance, 
made Mr. Swartchild’s appointment. One 
of Mr. Swartchild’s functions will be to 
develop a closer working relationship be- 





Mr. Swartchild 


Swartchild Receives Military Appointment 


tween industry in the Chicago District and 
the government. He will serve without 
compensation. Mr. Swartchild has been ac- 
tive in Ordnance affairs since World War 
II. Following Pearl Harbor, he volunteered 
his services to the District and for four 
years was active in the vast procurement 
program. He was discharged from the 
Army in 1945 and holds the rank of lieu- 
tenant colonel in the Reserve. 


A graduate of Chicago’s Harvard Pre- 
paratory School and of Dartmouth College, 
Mr. Swartchild is a member of the Na- 
tional Advisory Board, American Ord- 
nance Association in Washington; presi- 
dent of the association’s Chicago Post; a 
member of the Chicago Ordnance District 
advisory board and contract review board. 
He is also first vice president and a di- 
rector of Michael Reese Hospital in Chi- 
cago, a vice president of the Chicago Chil- 
dren’s Memorial Hospital, and vice chair- 
main, executive committee, Health Di- 
vision, Welfare Council of Metropolitan 
Chicago. 














HENRY SOBEL & CO., INC. 


131 CANAL ST. NEW YORK, N. ‘ 
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OBERT B. WesTOVER, Los Angeles, 

Calif., west coast merchandising rep- 
resentative for the Watchmakers of Switzer- 
land the past seven years, recently was 
appointed the organiza- 
tion’s national merchan- 
dising director. 


He assumed his new © 
post late in January and | 
moved to the Watch- Fy 
makers of Switzerland | 
New York office at that 
time. 


While serving in the 
western region, Mr. 
Westover was highly active in industry 
affairs. He worked closely with various 
state and national associations in the west. 

Mr. Westover is a national vice president 
of the Sales Promotion Executives Associa- 
tion and a member of the board of di- 
rectors of the Los Angeles chapter. 

Joseph R. Liszka, the Watchmakers of 
Switzerland’s north central regional di- 


Westover Is Merchandising Director For Watchmakers of Switzerland 








rector with headquarters in Chicago, has 
been reassigned to the west coast to fill 
the vacancy being left by Mr. Westover’s 
promotion. 

Meanwhile plans have been announced 
to send three promotion specialists who 
were added to the merchandising staff last 
fall on a three-week tour of the Swiss 
watchmaking industry starting March 11. 
This duplicates the trip which the original 
staff members took in 1959, and will in- 
clude visits to watch factories, horological 
schools, parts manufacturers, and the 
famed Swiss research laboratories and ob- 
servatory. 

Representatives making the trip this 
month are: John L. Lowland, mid-central 
regional director; Samuel M. Yeager, mid- 
dle-Atlantic, and Alvin I. Rudnick, New 
England, director. They will be accom- 
panied by James M. Fraser, Canadian di- 
rector, and Jeffry S. Wetrich, trade relations 
manager in the Watchmakers of Switzer- 
land’s New York office. 
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When a Repair Department Can't Make Ends Meet... 


Letters to Customers Build Patronage 


by Orville R. Hagans 


NOTE: This is the 22nd in a series of articles analyzing costs, prices, work and profits in 


modern jewelry store watch repair departments. 


Ors A WATCH REPAIR DEPARTMENT 
is well enough organized to make 
satisfactory profits with each repair job 
that comes into the store and is able to 
move watches and clocks in and out of the 
store with a minimum of delays, it is time 
to consider ways of inducing more business 
and to begin making preparations for care- 
ful expansion. 

I have been writing about a store that 
has been in business for many years. To- 
day it is in the process of establishing a 
more profitable operation through time and 
labor studies and the application of cost 
accounting in its repair department be- 
cause of the continuing squeeze of a long 
inflation and the turnover of watchmakers 
prevalent in recent years as more and 
more of the big companies in small in- 
strumentation have recruited watchmakers. 

But in the long history of this repair 
department it has been a highly successful 
operation which could afford to aggres- 
sively seek out work, rather than waiting 
for work to present itself. 

If your watch department makes profits 
on watch sarditing, tw you are not getting 
as much work as you can handle and are 
willing to gamble on getting so much that 
you may have to add a few more watch- 
makers and fit them into your system of 
making work profitable, nothing will give 
you a steadier increase of department work 
load than a good follow-up system on 
watch maintenance with all of your cus- 
tomers who have purchased new watches or 
had repairs in your store in the past. 

This month, while you are engaging in 
the American Watchmakers Institute Watch 
Inspection Month activities would be an 
excellent time to establish such a system 
and carry your traffic building activities 
well beyond the month. 

Here is how the store I have in mind 
has operated its follow-up system: 

Basis is customer reminder letters that 
their watches should be inspected, sup- 
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ported by a 3x5 card index on every sale 
and repair made in the store so that the 
letters can be properly timed and store per- 
sonnel can talk personally and intelligently 
to each customer who responds to the letter. 

About 10 months after a customer has 
purchased his watch or had it overhauled 
he receives a brief note on the store's 
letterhead stationery asking him to drop in 
as the watch department wants to check his 
watch and make any necessary mechanical 
adjustments in order to avoid future ex- 
pense to the customer. 

Reference is made to the brand name of 
the customer’s watch and the date it was 
repaired so that the customer knows that 
this is not just another promotion, but 
an expression of actual professional inter- 
est in the customer’s timekeeping problem. 

This personal interest has created the 
store’s finest public relations and it has put 
the store in a position to advise when a 
watch should be re-serviced or retired for 
a new watch. 

Results in actual business are surprising. 
A large percentage of the customers so 
approached do drop into the store to talk 
Beet their watches and find out if service 
is needed. 

But the result isn’t just talk. Amn average 
of 50 per cent of the visitors who are ad- 
vised oe their watches should be re-serv- 
iced in 60 or 90 days will agree to the 
work and request notification at the time 
they are to bring their watches in. 

And over the years a sizable group have 
gotten into the habit of coming in without 
notice after they've worn their watches 
about 12 months. They actually enjoy the 

rsonal interest in their timepieces of 4 
Friendly watchmaker. Professionalism is ex- 
pressed in the reminder system in the same 
way that top dentists express it when they 
insist that their clients come in twice 4 
year for examination and back it by an 
automatic appointment system and notices 
for that purpose. 
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Aggressive personal communication with 
customers pays off in still another way. 


Having gotten your customers used to hear- | 
ing from you by mail, you can draw them | 
in more easily to pick up their watches 

after repair, thus avoiding an accumulation | 
of finished watches which represents noth- | 


ing but tied-up labor. 


Bringing the customer back to the store | 


to pick up his repair and pay his bill starts 
with a form letter . . . not a post card... 
advising him that his watch is ready to 
wear. If no reponse is received in 10 


days a second letter is sent. If a third | 
letter is needed, which is rare, it includes | 
a statement that the store cannot carry in- | 
surance on repairs beyond 30 days, and if | 
this doesn’t bring a response . . . even | 
more rare . . . a final notice is sent by | 
return receipt registered mail advising the | 


customer that if his watch isn’t picked up 
within 10 days it will be sold for repair 
charges, and it is. 


When the receipt for one of these let- | 
ters comes back to the store it is attached | 
to the customer’s 3x5 card as a permanent | 


record. 


Some store owners may feel that I have | 
just described a lot of work to move fin- | 
ished repairs back to customers. But it | 
must be remembered that 90 per cent of | 
the customers who are contacted in this way | 
respond to the first form letter, and that | 


the effort put forth in this direction sure 
keeps your labor dollar turning over. No 
store can make profits on finished repairs 


that stay in the store any more than it can | 


make profits on unturned inventories of 


new merchandise. Only in the case of re- | 


a a great deal of time and effort has 
given by the people whose salaries you 
must pay whether the watches are ever 
collected by their owners or not. 


@ Croton has created a ‘new look" in de- 
luxe watch presentation boxes for its entire | 


line of watches, including the Depthomatic, 
Chronomaster, Chronometer and the self-wind- 
ing "Tempest." It is also reported that one 
model of the Croton line, the “Kontiki,"’ has 
received an enthusiastic comment from Profes- 
sor Bauer of Strasbourg, France, who says he 
has worn his watch continuously since Decem- 
ber, 1958, in temperatures ranging from minus 
winding. Further information may be obtained 
by writing the Eterna Watch Company of 
America, Inc., 404 Park Avenue South, New 
York 16, N.Y. 
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ARE YOU ON 
SWARTCHILD'S 
MAILING LIST? 


Keep alert to ev- 
ery opportunity 
for increased 
profits and effi- 
ciency. 


Successful shops 
and stores, big 
and small, find it 
pays to be on 
Swartchild’s mail- 
ing list. 


WRITE TO: 


World’s Largest 
Watchmakers’ 
and Jewelers’ 
Supply House 


SWARTCHILD & CO. 


And the Burton Reid and Henry Paulson 
Divisions of Swartchild & Co. 


22 W. MADISON ST. CHICAGO 2, ILL. 
NEW YORK ATLANTA 
KANSAS CITY 

LOS ANGELES 











Old, New, and Inventive, 


Watchmaking Is Provocative 


Here's a Do-It-Yourself tool 
EARS AGO, while Director of Elgin 
Watchmakers College, Mr. Samelius 
devised a simple tool that enables the 
benchman to avoid, in many cases, the 


necessity of putting in 
a new guard pin. 

The tool, which is 
described as a great time 
saver where a guard pin is found to be 
too short, is made from an old pair of 
tweezers. The end faces must be slightly 
oval and well polished to avoid cutting 
the guard pin in two. The ends of the 
tweezers may be 2 mm. to 3 mm. wide and 
the jaws should not be over .5 mm. thick. 
By gripping the guard pin and applying 
pressure to the tweezers, the guard pin 
may usually be sufficiently stretched. 

The age of “antiquity” 


Can you give me any information on this 
watch that I just acquired for my collec- 
tion? 

a - 2 es . . os + 
INFORMATION 
PLEASE 

Directed by 





The movement has only the No. S 7056, 
no name, the movement is a cylinder. The 
case is heavy silver and marked, Depose— 
Argentan 68423-259. 

I know you do not give appraisals, but 
can it be considered an amateur collector's 
item? 

As a new subscriber I enjoy your maga- 
zine very much. Thanks for any information 
on this watch. 

Al Dunn 
Baldwin L. L, N. Y. 
Dear Mr. Dunn: 

About that cylinder watch you describe 
... I can only assume that it is not of any 
special interest to a collector unless he be 
a beginner. 

Cylinder watches were in common use 
for many years and quite easy to find. Nor 
can they hardly be called “antique.” An 
article must be 100 years old before it 
rates “‘at.tique.”” 

This column is not in a position to ra 
praise any articles, only to give _ ul 
information. W.H. 


Where to find electronic 
information 

I see someone had requested information 
on three old watches in your Information 
Please. 

I, also, have an 18 size Hamilton pocket 
watch. I would like to know about the year 
this watch was manufactured. I am merely 


EDITOR'S NOTE: Conforming to the Ameri- 


can Horologist and Jeweler policy estab- 
lished elsewhere in the magazine, names 
and addresses of correspondents will be 
given when the present backlog is depleted. 
Please enclose a stamped self-addressed 
envelope in requesting replies. 


W. H. SAMELIUS 
Chairman Science of 
Horology and Technical 
Advisory Board 
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"$Q 750 sarc" 


— can now afford 


ULTRASONIC CLEANING 





Capacity: 1% quarts 
Size: 5%” sq. with %” 
taper on sides to 3” 
Power output: 45 watts 
Power consumed: 

140 watts 

Operating frequency: 
70-80 KC 

Price: $97.50 complete 
with stainless 

steel cover 

An electrical timer can 
be installed (at the 
factory) for just $20. 











the 
compact 


MAXSON ultra 


Now, from the world’s largest manufacturer of top- 
quality watch and jewelry. cleaning equipment comes 
a new, low cost ultrasonic jewelry cleaner! The 
MAXSON ultrasonic by L&R combines many of the 
‘peak power’ advantages of more expensive L&R 
cleaners in a compact new shape. Its 144 quart 
transducerized tank holds a large volume of larger 
pieces— producing results that are quick, efficient, 








MANUFACTURING comPANY, 
577 Elm Street, Kearny, New Jersey Sa ee 
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HAMILTON 27.50 39 RELA: Bs 


R.R. wWadiie all kinds; ae watches 
by ELGIN, HAMILTON, BULOVA 
Write for Latest Paice Lis 


MARK-NELSON Mogg co. 
Room 1112, Holland Building, St. Louis, Mo. 











Swiss QI 


Balance Staffs 


Superior Precision and Finish 
Sealed for Perfect Protection from Humidity 
Wholesale Distributors: 
ACRON IMPORTING CORP. 
2 West 47th Street 
Sold through Moteriol Supply Houses Only 





New York 36, N.Y. 








GOEL, 


Balance 


a Ssloay matte ® 
SOLE IMPORTER : 

| | bd 
Carl Schneider 


PHILADELPHIA 5, PENNSYLVANIA 


| guessing when I say about the turn ci the 


century. 

The watch has 21 jewels, has No. 940 on 
mainspring barrel plate and the regular 
number 597160 on other plate. The jewels 
appear to be sapphire. Keeps excellent 
time at least in crown up position. 

I have a Hamilton Jo-l Electric which | 
received with a course in Hamilton Electric 
Watch repair, and find it an extremely ac- 
curate timekeeper for a wrist watch. I check 
this watch with w.w.n. signals on short 
wave and for the past six days, I find no 
change in the plus or minus rates but I am 
not maintaining it will not gain or lose as 
the days go by. 

If possible please inform us Horologist 
readers when and where we may obtain 


| literature, instructions, descriptive folders, 
| ete., on other watches called electric or 
| electronic. 


Frank Mackey 
Monrovia, California 


Dear Mr. Mackey: 


Referring to your Hamilton No. 940— 


| 597,160, the only records I have show the 


Hamilton factory reached serial number 
1,015,000 in the year 1900, and as the 
factory was organized in 1892 it might 
be safe to say the watch was made about 


| 1895 or 1896. 


We suggest you correspond with the 
different manufacturers of electric watches 
for helpful information and _ instructions 
about handling their respective products. 

W.H.S. 


| Watches of the 1870s-period 


I received your address from a jewelry 
shop here in my own home town. 
I would like to get some antique shop 


| addresses. I have an old watch of my 
| Grandfather’s and I would like to know if 


it is old enough to be antique. 
If you don’t have the addresses, could 
you send me some names that I could write 


| for information? 


I would like to hear from you soon. The 
case has this name, A. W. Watch Co., Wal- 


| tham, Mass. and No. 5A231. The face and 
| works inside have Rockford Watch Co. 
| Rockford, Illinois. There is a lid over the 
| face of the watch, and I have to use a key 
| to wind it. 


Ruby O’Riar 


Jasper, Alabama 


| Dear Mrs. O’Riar: 


Replying to your inquiry, we suggest 


| that you write the National Association of 
| Watch & Clock Collectors, 


335 North 
Third Street, Columbia, Penn. 
About your watch .. . the A. W. Watch 
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Co., Waltham, Mass., produced this watch 
in 1878. The movement in the case, was 
made by the Rockford Watch Co., Rock- 
ford, Ill., about the same year. W.HLS. 


He dreads replacing mainsprings 


I am sending you a self-addressed, 


stamped envelope and hope you will return 


it with the answer to my question: 
How can I get over my great fear of tak- 


ing out the mainsprings for automatic | 
watches? My fear is that I won't be able to | 


put it in correctly or that I might distort the 
spring. or that I may put it in wrong as far 
as the bridle is concerned, especially where 
the bridle is attached to the spring. 

Joseph Bernabucci 
Box 351 
Middletown, Conn. 


Dear Mr.Bernabucci: 
In reference to taking out or replacing 


old mainsprings, you say you fear to handle | 


the job. 


You should not have any trouble if you | 
use a proper size drum and a first-class | 
If you are attempting | 


mainspring winder. 
to do the job by hand, it is almost im- 


possible to handle the small springs and | 


not cause distortion. 
At the best it is not an easy job, but all 


[can say is to be careful and patient and | 


you will eventually overcome that fear. 
W.HS. 


He will share an idea 


Under separate cover I am sending one 


screwdriver which was ground on a tool | 


I patented years ago and which I have 
used on my bench since that time, about 
20 years. 


I did not market this tool owing to other | 


business interests. The patent has of 
course, expired and I should like to make 


this tool available to other watchmakers if | 


they desire it. 


My reason for writing to you about it is | 


to get your opinion of the job it does after 


examining the screwdriver, also the best | 


way to put it in the hands of watchmakers. 


This tool is not a simple one to make. It | 


has about 20 parts and would be difficult 
for most watchmakers to make as the stones 
for it have to be especially ground. I am 
still using the original stones in this tool. 


I had thought of supplying drawings to | 


the trade but owing to the accuracy neces- 
sary in making the parts and the difficulty 
in having the proper stones, many watch- 


pore probably would not succeed in | 


g an accurate tool. 
“Secondly. I had thought of having some 


material house stock the parts for assembly | 
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A NEW TOOL FOR WATCHMAKERS 


ELECTRIC PIVOT POLISHER 
Pat. Pending 
Easiest Way to Mirror Polish 


* Takes Y2 to 1/2 minutes to com- 
pletely polish balance pivots. 


»No removal of roller table or 
hairspring from balance. 


* No polish to mix, 


*For ALL balances — ladies 
smallest sizes to 18 size. 


$23.50 
Post Paid 


3%” h 
by 2% 


Guaranteed 


Bench Tested ~° Built for a lifetime of service. 


;— your material jobber for details of 
0 day free trial or write direct to— 


UTTLES WATCH SERVICE 
Logan, Ohio 





cl 
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{ ] 396—6 Kreisler a 4 —_ wad Snake 
bands, Ret. $7. 
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C 
[ 
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Inventory Clearance! 


Prices Reduced Again and Again 
heck No. Quan. No. Order by Number Price 
] 218—12 Lady’s Tel. Amer. YGF bds. 12 for $11.75 


.6 for $7.50 
oe Men’s all 38 Panda” “care ded; 
Amer. Brands, reg., long, short, 12 for $8.95 
] 409—2 10K pink cord JB & 
ands—value $11.50 ea. 
] 433—6 Forstner YGF Cord Bands, safe- 
y chain clasps, carded; WOW!...6 for $6.95 
] 435—12 asst. Yel. Swiss expansion bands, 
adj. links—for nurse’s Timex, West- 
clox, etc., WOW!................................12 for $7.20 
t. race watch straps. 
price to clear..12 for $4.00 
12 for $7.95 


chroi 
394—1 NEW lés sai plated pock. case..each $2.39 
] 439—10 NEW Yel P. cases Val. $3.50 
ea. THE LO’ WEST ‘PRICE EVER! 10 for $5.00 








50 asstd. practice mvmts., pock. 
a t sizes—25c each...all 50 for $12.50 
] 436—1 strand cultured pearls, 14K 
cl 2 ose value... each for 6.95 
pock. “watches— 
ocket Ben, Ingersoll, etc......10 for $5.95 
] 376—10 asstd. used wrist watches— 
Timex, Westclox, etc., in cases..10 for $5.95 
] JJ—3 Chron. and Cal. 
ements, complet 
146-12 ie Nick. Nec 
b+ am 


fio 1a 14K WG diamond, Ree mtg. } St 
diamon 
} 417—1 ‘eS 
cases, — Yused)—ca 
} 457—1 SURPRISE GIFT Hor ger FOR 
TRY THIS! VAL 
} 458—1 SURPRISE GIFT PACKAGE E FOR 
LADIES. TRY THIS! VALUE $5.00....ca. $1.00 
] 460—3 Auto. og Watches complete 
cases (Used) 3 for $10.00 


PACIFIC JEWELERS SUPPLY CO. 


424 S. Broadway, Los Angeles 13, Calif. 


NORDMAN & AURICH 


657 Mission St., San 











SHORT OF CROWNS? 
Why run all over town? 
P.M. CROWN ASSORTMENT #206 
at $7.50 has what ~s need when 

it, 5" a 


you need 
and white. TAP 10 to 4 Short and 
From 


post. FINEST to Pin-Lever. 
fone REFILLS ALWAYS AVAILABLE 
Order from ler 
P. MEREMINSKY—15 Maiden Lane, New York 











GET PRICE ON PRINTED CLOCK DIALS, FIRST! 
More than 125 kinds. 


Calendar and Time Dials, Date Strips 
Don't Order Sect Dials 'Til You've Checked 
with J. R, OAKLEY Catalog 25 Cents 
OLD TIME Pieces 10 Audubon Lane, Poland 14, O. 














Since 1887 
BOWMAN 
TECHNICAL 


Send for booklet: “Your Future and Our School.” 
Courses approved for veterans and state boards 
of rehabilitation. Individual Instruction—You con 
enter any time. 


Men should be to take this train- 
ing—We — have oa 4 to supply the 
demand. C. E. Bowman, Principal. 











SPECIAL—FIRST QUALITY 
BALANCE WHEELS COMPLETE 


FF60 FFI20 ETA!I000 
ETAI080 AS1194 Regular or Incabloc 
AS970 AS976 AS100! 
Reduced to: $1.25 Each 
"Write for Our Latest FREE Circular’ 


PAUL LINN—ESTABLISHED SINCE 1922 


Wholesale Jewelers' Supplies 
5 South Wabash Chicago 3, Ill. 














BIG SAVINGS ON 
IMPORTED FILES 


SET of 12: Barrette; Crossing; 

Knife Flat; Half-round; Pillar; Square: yd 
uare; Lens; Screwhead; Pivot & Burnisher 

& oP. =——_ ‘and cut.): 3.95 p.p.—remittance 


Now AVAILABLE 


MODERN TECHNICAL SUPPLY CO. ¢pt,, * 
55 West 42nd Street, New York 36, N.Y. 





Cauteies Ronda 
(actual <= oo with 








by watchmakers, but it would most likely 
be difficult to find a house willing to iiivest 
in it without some idea of sales possibili- 
ties. 

Finally, there is the possibility of inter- 
esting one of our tool factories in producing 
it complete. While I stated that the patent 
has expired, I have made improvements 
that probably could be patented to protect 
such manufacturers. 

This tool is about 3x6 inches and can 
be operated by hand or in the lathe. | 
will explain my feeling regarding this tool: 

Three years ago I retired from a success- 
ful business and have had considerable 
surgery and am not too sure of the future, 
so I would like to see my invention on the 
market before my time comes rather than 
have it go to waste. I do not expect any 
great monetary gain from this. 

I would mention also that I have another 
tool for fitting hands on watches that | 
found of equal value. This is not patented 
and might interest a manufacturer. 

I learned watchmaking under G. H. Gor- 
ham, Marion, N. C., inventor of the winding 
indicator used on Waltham and Elgin rail- 
road watches. I started learning my trade 
in 1905. 

A reply from you would be greatly ap- 
preciated. 

C. R. Ellis 


307 Caledonia St. 
Sausalito, Calif. 
Dear Mr. Ellis: 
I have your letter and sample screwdriver 
that was shaped with your patent screw- 


| driver sharpener, and the finished screw- 


driver is all that can be desired. 
But to put this tool on the market will 


| entail considerable cost and I feel the sell- 
| ing price will also be rather high, due to 
| the many precise parts that enter into its 


complete make-up. There are several sharp- 
eners on the market and I am afraid you 
will find stiff competition, particularly as 
some of the sharpeners now on the market 
are quite simple and cheap. 

Then, again, screwdriver blades are not 
expensive and many watchmakers feel it 
is cheaper to use a new blade than to 
spend time repairing the damaged or worn 
blade. 

Why not make a hobby of making these 
tools yourself, setting up a small shop in 
your own house? In that way you may 
keep occu — and still have an income. 
You would have to spend some money for 


| advertising to get started, but I think it 
| might be something to think over. 


I am returning your sample driver and 
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thank you for your kind letter. W.H.S. 


Setting a seconds hand 


What should I tell a customer who wants 
to set the seconds hand of his railroad 
watch on time? 


5 Broadway 
Oakland 7, Calif. 


Dear Mr. Mitchell: 


You should not have any trouble to ex- | 


plain that the seconds hand is fitted and 


adjusted to lie parallel with the dial and | 


by moving it out of that position it is liable 


to become loose and rise up or fall off. Or | 


it might be that the end of the hand will 


be raised or lowered so as to come in con- | 
tact with the dial or catch on the hour | 


hand. 


Invite your customer to let you set the | 


watch to the second by opening the back. 
Stop the balance with a tissue ig and 
hold it until the two seconds hands corre- 
spond, and then set the minute hand. 
W.HSS. 


Writer finds column interesting 


I have been reading your column for | 


many years and find it very informative. 
Please help me again. I have in my pos- 
session an old keywind pocket watch de- 


scribed on the enclosed index card. Can | 
information | 


you please send me some 
about it? 


Case No. 1764, about 10 size, key wind, | 


made by John E. Hyde Sons, London—de- 
tached lever, 13 jewel, parachute, compen- 
sator, 18K case, marked on case. How old? 


Maker, birth and death? How long in busi- | 


ness? 


Baltimore, Maryland 


Dear Mr. Butta: 

Searching our records for information 
concerning your “John Hyde & Son— 
London” watch, we find a record of John 
Hyde—London, 1637. As your watch has 
oe escapement it could not be that 
old. 

It is likely that John Hyde & Son car- 
tied on a retail business and had their 
watches made by some manufacturer and 
their name engraved on the plates, a com- 
mon practice in the early days (and still 
i vogue today). 

From your description it is safe to as- 
sume your watch is at least 80 to 85 years 
old. W.HS. 
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THE GUARANTEED WATCH crown 


d 
~ 


ACON WATCH CROWN CO. 
50 Eldridge St., New York 2, N. Y. 


wang 
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23,463 WATCH REPAIRS IN ONE YEAR 
All Dependably Performed 

THAT'S OUR RECORD . . . Dependable Watch 
Repairs Give TRIPLE VALUE. Three timing ma- 
chines in our shop assure fine adjustments. 3 to 
5 DAY SERVICE. Delight old customers and at- 
tract new ones. 
DEPENDABLE PRICE LIST ON REQUEST 
WATCH COMPANY 


71 Nassau St., New York 38, N. Y. 














NEW - NEW - NEW 
BAND KLEEN 


Trade Mark Reg. a 
Creates Anti-Rust Coat joy" 
DON'T DIRTY YOUR 
WATCH CLEANING 
SOLUTIONS WITH 


USE BAND KLEEN 
ORDER NOW 


$2.50 per Quart P.P. 
MODERN SALES SERVICE 
5696 S. Cedar St. Littleton, Colorado 








Edwin M. Butta | 





lightproof 


unshrink- 
able 


crystal- 


UNBREAKABLE WATCH CRYSTALS 


FOR CALENDAR 
WATCHES, THE 
RIGHT CRYSTAL: 
WITH DATE- 
MAGNIFYING INSET 
Please Ask for 
““STERNKREUZ News"' 
on CL Crystals 


Dipl.-Ing. 
H. Munchmeyer KG. 


P. O. Box 189 
Verden-Aller 
(Germany) 








Jacoby-Bender Wholesalers 
Are Showing Spring Lines 








7 sree BENDER WHOLESALERS and 
wholesale salesmen are carrying fresh 
spring models of highly styled watchbands 
for men and women to retail jewelry 
stores throughout the country. 

Included are styles 6522 and 6523— 
graceful slender telescopes that have been 
added to the company’s Golden Wisp 
series. Both bands are Multi-Size, have 
end-o-matic ends, and come in yellow or 
white gold filled at retail prices of $5.95 
and $6.95 including tax. 

Another new one is style 6042—an ex- 
quisite full expansion end-o-matic watch- 
band in yellow or white gold filled at 
$5.95 with tax for women. 

Also in the line is a handsome combina- 
tion expansion, style 7355 with Venetian 
finish and tapered non-expandable ends. It 
is designed for men’s round watches, is 
multi-size, and comes in yellow gold filled 
with 11/16 inch or 34, inch curved ends. 
A retail price of $10.95 with tax allows 
extra mark-up for the jeweler. In water- 
proof stainless steel the same band retails 
for $6.95. om 

To encourage leather 
strap merchandising, % 

Jacoby-Bender is giving | 

jewelers a new golden 

wire revolving display & 

with two dozen pack- & 

aged flat padded hand & 

finished styles in as- 

sorted leathers, colors, " 
lengths, and widths. Each assortment con- 
tains 18 men’s and six women’s straps. All 
are securely mounted to four crystal clear 
styrene presentation trays with a colorful 
header that tells and sells Jacoby-Bender 


30 


quality. Designated as LS-24, this mer- 
chandising unit is available for immediate 
delivery from all Jacoby-Bender whole- 
salers. 

Boys and girls aren't being forgotten 
either in the Jacoby-Bender spring mer- 
chandising program. A golden wire te. 
volving display — BG24 — that holds 24 
boys’ and girls’ expan- z 
sion watchbands includ- 
ing 18 in stainless steel & 
and six in gold filled @ 
are available now. Pack- | 
aging and presentation 
trays are also included 
in this merchandising ' 
unit which covers a 
range of band styles, 
widths, and lengths for practical selling. 


L&R Begins Marketing 
Maxson Ultrasonic Machine 


ATIONWIDE MARKETING of a $97.50 
Peek cleaning machine called the 
Maxson has been announced by the L&R 
Manufacturing Company, Kearny, N. J, 
one of the world’s leading manufacturers 
of jewelry cleaning equipment. 

The Maxson comes complete with a 
stainless steel cover, a cleaning tenk with 
a full 144 quart ca- 
pacity, and a new built- 
in electronic circuit that 
transmits peak power 
directly from a trans- 
ducer to the cleaning 
tank. 

L&R executives re- 
port that the Maxson 
was developed to meet 
a widespread demand for a quality ultra 
sonic cleaner priced under $100. They 
say that the Maxson has been designed to 
clean a large volume of large pieces faster, 
more efficiently, and more economically. 

Unconditional guarantees are given on 
the Maxson for one year, and on its tube 
for 90 days. For complete details write 
to the L&R Manufacturing Co., 577 Elm 
Street, Kearny, N. J. 
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Mereminsky Products Go 
Through Wholesalers Only 


ETAIL JEWELERS AND WATCHMAKERS 
who use the P. Mereminsky handy 


"Clock Parts and Tools Catalog” to select | 
uality clock materials under the PM trade- | 


mark will find the supplies they require 


dose at hand, according to Mr. Mereminsky. | 

He reports that wholesalers throughout | 
the country have inventories of the ma- | 
terials shown in the 99-page catalog which | 


he is currently distributing to retailers in 
exchange for 12 cents in postage stamps. 
“We do not sell directly to retailers,” 


Mr. Mereminsky said, “‘but we try to make | 


it convenient for retailers to fill their needs 
for clock parts of all types by widespread 
distribution to the country’s finest whole- 
salers.”” 

Catalogs can be obtained by writing P. 
Mereminsky, 15 Maiden Lane, New York 
City, N. Y., and enclosing the correct post- 


age. 
Holzer Creates Emblem Watch 


OLZER WATCH COMPANY, INc., New 
York City, has created a series of 
Universal Geneve gold watches engraved 
with fraternal emblems for distribution in 
the United States. : 

Manufactured in gold- 
filled to sell for $115 
and in 14K at $175, 
this series is also avail- 
able with corporate in- , 
signias or trademarks. 4 

Holzer is making % ui 
available an attractive window display 
shown in the accompanying illustration for 
use by authorized Universal-Geneve agen- 
cies in this country to promote the line. 

As a further marketing aid, the Holzer 
Watch Company has prepared a compre- 
hensive brochure with practical suggestions 
and product information data. 

The company does not accept any frater- 
nal or emblem watch orders directly; ac- 
tively protects the interests of its author- 
ized agencies and puts the retail jeweler in 
complete control of the program through 
his own direct contact with all prospects. 
For complete details write the Holzer 
Watch Co., 420 Madison Avenue, New 
York City, N. Y. 
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Aan 
TURN THIS 
INTO THIS 


suggest a 
“like new’ dial 
modernization 


International’s ability to refinish 
dials exactly “as original’, is not 
news to American watchmakers 
... but did you know that Inter- 
national can modernize any dial 
by refinishing it in a variety of 
up-to-the-minute styles. Get all 
the facts by writing today... 
estimates cheerfully given. 


FREE on request 


with your first dial 
refinishing job of 
any type, this two- 
color counter dis- 
play designed to 
help you sell dial 
refinishing. 


INTERNATIONAL DIAL CO. 


INCORPORATED 
P.O. BOX 236 OLD CHELSEA STATION 
NEW YORK 11, NEW YORK 
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and Otherwise 


By J. E. COLEMAN 


OTHERWISE 
An Old Dog Can Be Taught 


HERE IS AN ANCIENT “SAW” which 

tells us that “You can’t teach an old 
dog new tricks’—well, we don’t believe 
it; furthermore we've a mind to put it 
to a test. Word has just reached our town 
that one of the electric watch manufac- 
turers has scheduled a school for early 
spring. It is reported that they will send 
in a crew of teachers, complete equip- 
ment, etc., and will set up shop in a con- 
venient hotel, put on a three-day course 
(three eight-hour sessions) in electric 
watch servicing. The “Old Hoss” plans 
to be there when the doors swing open. 


Normally, nothing unusual about such, 
but there is the old saw, then added is 
the fact we neither service nor sell watches. 
More, we've “thrashed” through—the hard 
way—just about every electrical timepiece 
obtainable, including several electric and 
electronic wrist watches. Why? We fully 
believe that the horological industry (the 
repair section has to follow) is entering 
into a complete, new electrical era. Al- 
ready the electric has gone to electronic, 
and we are even now seeing “The Ulti- 
mate’’ watch mentioned as being in the 
not too distant future. What will it be? 
Your guess is as good as mine, whatever 
it may be, it will hold no weighty problem 
for the serious horologist willing to put 
forth the effort to learn. 


Just to show you that you can’t tell 


Mr. "C&O" invites your 
questions. If a _ direct 
answer is desired, please 
enclose a self-addressed, 
stamped envelope. He 
does NOT appraise the 
value of antique time- 
pieces; questions of such 
a nature cannot be an- 
swered accurately 
through correspondence. 








what's coming, the column has this week 
received a nice letter from Mr. F. B. 
Jeanrenaud, of “Derby S. A.” La-Chaux- 
de-Fonds, Switzerland, enclosing a small 
pamphlet describing the world’s smallest 
electric clock: This little movement (with- 
out dial) is 34 mm. wide by 44 mm. high 
by 19 mm. deep; powered by 1.5 flash- 
light or penlight type battery; seven jewel, 
balance-wheel controlled. The manufac- 
turer guarantees an accuracy of plus or 
minus 4 minutes per week. It is equipped 
with a switch for closing an electric cir- 
cuit at a pre-set time. Mr. Jeanrenaud, says 
it was especially designed for adapting to 
transistorized pocket radio sets. Besides 
making your pocket radio automatic, it 
also makes an alarm clock of it. Clock 
radios are already coming to the repair 
bench—don’t be surprised if some teen- 
ager bounces into your shop saying his 
radio clock has stopped and proceeds to 
take the whole clock and radio right out 
of a pocket. 

Speaking of electrics, 
Westclox recently an- 
nounced its first cord- 
less wall clock — The 
Haywood model. 

Measuring 1674 in. go # 
from top to tip, the 
Haywood has a golden dial and polished 
brass hands, set against a mahogany or 
walnut finish. It is powered by an ordinary 
“D” size flashlight battery. 

Our photo shows the movement with 
the motor removed and placed alongside 
the clock. Fig. 1 indicates the white wite 
connection; Fig. 2, the red wire connec 
tion and Fig. 3 shows the little nine 
upon the rotor shaft of the motor. As of 
this writing, catalog sheets upon the Hay- 
wood haven’t come from the press. The 
movement is balance wheel controlled, vit- 
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WESTCLOX 1.5-V. MOVEMENT 


tually the same movement as used in West- 
cdox “Admiral Model AD-BT-2A — the 
principal difference being that this wall 
model is not equipped with the automatic 
regulator. 

Battery powered clocks generally present 
the problem of contacts; whether period- 
ically wound or the balance magnetically 
impulsed directly, some form of trouble- 
some contact has been necessary. West- 
clox designers have eliminated contacts by 
coming up with a 1.5 DC motor whose 
power is amply sufficient to drive the clock 
but not strong enough to over-wind the 
little hairspring shown at "3." 

In our photo, the inside of the motor 
is facing out—when assembled this side 
goes next to the back plate. The little wire 
arm upon the pinion at the center of the 
movement is caught by a hook at the out- 


side end of the drive hairspring and as 
the DC motor turns forward, the drive 
hairspring is wound a little. Since the 
mounting makes the drive hairspring cen- 
ter concentric with the pinion center the 
forward pull of the motor through the 
drive hairspring turns the pinion, drives 
the three-wheel train, and thus the balance. 

In all DC electric wiring, red denotes 
the ‘positive’ leg of the current. Revers- 
ing the polarity upon a DC motor reverses 
the turn of that motor; it can readily be 
seen that if one were to insert the battery 
the wrong way, this motor turning in the 
reversed direction would then un-wind 
upon the drive hairspring and might there- 
by distort it. A little sketch is stamped 
upon the battery clip indicating how the 
battery should be inserted, but, it is well 
for the repairman to remember the why of 
it, possibly also impress it upon the clock’s 
owner. 

Parts list and repair instructions sheets 
will shortly be available direct from West- 
clox—prices will be practically the same as 
for the AD-BT-2A—1.5 DC motors. We 
are grateful to Westclox and Mr. R. M. 
May, their service manager, for sending 
this movement down for our look-see. 

In past years, when a customer ap- 
proached the repairman, he merely had a 
watch or clock—the repairer was a watch- 
maker or clockmaker. It was as simple 
as that. Now-a-days, the customer can 
very well be carrying some new construc- 
tion; something so new he has doubts as 
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This directory is indispensable to all buy- 
ers. It contains the addresses of all Swiss 
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in 4 languages. Useful as technical vocab- 
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resulting in 
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LOOK AT ALL THESE ADVAN 


LIFETIME LUBRICATED 
MAINSPRING SYSTEMS 


Only Marshalloy and Watch-Craft Unbreakable Mainsprings 
are impregnated with PERMANATE, lifetime dry lubricant. 
PERMANATE actually penetrates the pores of the alloy. 
(Pores of alloy are much like pores of human skin.) PER- 
MANATE continuously oozes out of these pores, keeping 
spring perfectly lubricated throughout the lifetime of your 
watch. ASK FOR SAMPLES OF MAINSPRING WITH LIFE- 
TIME PERMANATE. 


FREE HANDY MANUAL 


Free material reference book with any Material or Main- 
spring System. 376 pages of thorough information on Swiss, 
American, German and French watch material. 


INSTANT IDENTIFICATION 


Quick identification of every part. Number is listed on an 
index. Each part is enclosed in an envelope which fits di- 


rectly behind the index. 
;. & 


Box 7737 


PERMATEX P 


Marshall's famous ‘Permatex Page’ 
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ANYTHING YOU NEED 


ORDER FROM US 


FAST SERVICE 


ALL MERCHANDISE GUARANTEED — 
AND WE SAVE YOU MONEY 


6 Dials—New—Assorted — Popular 
| Eee ee for all six $1.35 
6 Watch Cases—New—Assorted — 






















































Popular sizes ........ for all six 2.95 
Round W.P. Crystals—Any size...doz. 1.35 
| Doz. Asst. Waterproof Crowns......  .40 
Crowns — Ladies’ or Gents’ White 

IE <s oeccecssakenrctoks Per doz. .80 


6 Charm Bracelets —3 Sterling, 3 
Gold Filled .......................... for six 4.65 
Used Movements ....................... 50c and up 
New Movements—At Low Prices 


— SERVICES — 
Dial Refinishing, Hairsprings, 
Crystal Fitted, Jewelry Repair 


Doz. 15 











Spring Bars—Any Type or Size... 
Mainsprings — White, All Sizes — 





Redi-Fit Snap in Barrel... ...Doz. 2.50 
Nylon Straps—! Pe. Gents'— 

COS Nipetal, UTC er aioe Doz. 2.35 
Leather Straps—Ladies’ or 

SEEN ee ee Doz. 3.50 
DUMONT TWEEZERS 3C or 3 

with $10 order..............00........ ea. .90 
Gents’ Bands—Steel......75¢ GF...... 1.35 
Ladies’ Bands—W. or Y. G.F.. as 


Pearl Tie Tack, Boxed.................. 
MATERIALS Yokes 






FOR Click Springs ....Doz.  .45 

ALL POPULAR Setting Springs..Doz. .45 
MODELS ee Doz. .40 
SS Doz. .90 


Roller Tables ...... ea. .45 
Complete Balance 
ee eras” ea. 1.50 
Detent & Screw...set .45 
Wheels and Other Parts—At Low Prices 
WATCHES 
WATCHES—1194 All Steel 17J........ 
Incabloc—UB Mainspring 
Ladies’ 1240—Ditto 17J.................... 
Ladies’ FF60 White or Yellow............ 
Modern Styles—1!7J 
Gents'—AS970—17J Dress Watch.... 
Ladies’ —AS970—17J 
All Watches New and Guaranteed 
Add 40c for postage and insurance. 
Terms: Open account if rated. 
Check with — all others deposit on 
O.D. orders 


A. J. GOLDFARB 


15 MAIDEN LANE NEW YORK, N.Y. 





| to whether or not his repairer is familar 





with it at all. There is another old saw 
to the effect that work well taken in is half 
finished—there can be no doubt that the 
repairman fortified with foreknowledge of 
an item can take it in faster and better, 
Neither can there be any doubt that the 


| prompt, efficient handling of work taken 








in, to some degree at least, builds good 
will toward the manufacturer of that 
item. J. & J. & J. 


and CLOCKWISE 


First hand information on 
a Schatz electronic clock 


Is there any information on the Schatz 
Electronic? I would like to know what 
voltage lamp to use to check the battery, 
and how to be sure the part in the base 
of the clock is working. 

The only adjustment | can see is the 
release for the escapement. The clock I 
have works well when tilted Yg-inch. There 
is not enough adjustment on the base 
Screws. 

Enclosed are some pictures... the small 
ones are of German clocks. It looks as if 
the boat were full and they towed the 
clocks behind. Three are of a hand-made 
clock. The maker made three of this type, 
a copy of the Sir Walter Scott monument 
in Edinburgh. I have yet to get a jar for 
the pendulum and replace a few teeth on 
the minute wheel. I hear the other picture 
is of a French clock that was in the Hearst 
estate... you may have heard of it. 

Louis E. BOUTEILLER 
9 Alder Court 
Fairfax, Calif. 
Dear Mr. Bouteiller: 

Trying to check a battery with a lamp is 
about the poorest possible method. Such 
might indicate that “some” current fe- 
mained in the battery, but nothing more. 
Merely touching the terminals with the 
moist tip of the tongue is equally as good, 
if not better. 

This clock operates upon one cell, 1.5 
volts. Cells may be accurately tested upon 
the Horolovar Battery meter, or any re- 
liable battery meter. 

The first portion of your query covers 
more territory, however, there isn’t very 
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much technical instruction necessary. The 
entire electronic system with the exception 


of the battery, is encased within one plastic | 


block. 


This, as you have discovered, is | 


located undernearth the floor of the clock. | 


In case of failure one has to replace the 
whole block. These are available from the 
importer (Remington). It stands to rea- 
son that the cost would be nominal. 

The clock is driven by a pendulum—it 
is simply a dial train system—ratcheted for- 
ward every other cycle of the pendulum’s 





swing. Fig. 1 shows a side view of this | 


_ viewed from the IX o'clock side. 
"E” indicates the suspension spring, “F” 


ed brass block pinned to the lower end of | 


Suspension spring carrying the pin “K” 


upon which the pendulum is hooked. It | 


also carries the pin ““G” which actuates the 
tatchet by extending through the back plate 
into a slot in lever “H.” 

The schematic drawing, Fig. 2, portrays 
the electronic circuit. Clocks of this gen- 
eral type, i.e, where the pendulum is 
driven by "electro- -magnetic impulse and the 
pendulum in turn drives the clock ratchet- 
wise, have been on the market for years. 
Their besetting trouble was occasioned by 
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CLOCK Repairmen! 


We are Headquarters for 400-Day Clock Material 
OLD AND N PARTS, SPRINGS, DOMES, TOOLS 
160 Page Day Clock Repair Guide $3.95 


Long Life Batteries for Kundo and Junghans Clocks 
Horolube 9*C Clock Lubricant 75¢ and $2.25 


THE HOROLOVAR COMPANY 
BOX 299A, BRONXVILLE, N.Y. 


_ SPECIALISTS IN HARD-TO-GET PARTS 


Plates — Bridges — Bezels and Backs 
Used Mov N g Cleaning Only 


_ STANDARD NAME WATCHES 


Diamond and Wedding Rings 
J. B. ‘Watch Bands 
Write Postcard Today for Free Catalogue: 


K.B.F. DISTRIBUTING CO. “SEQURSALe 


JEWELERS 
71 Nassau Street New York 38, N. Y. 






































CUCKOO CLOCK PARTS 
Bellows * Chains * Dials ¢ Hands 
Pendulums ¢ Trim * Wheels * Weights, etc. 
Musical Units—400-Day Parts and Domes 
Clock Movements 
Grandfather, Grandmother, Banjo, 1 Day and 
8 Day fit ups. Chime Rod Assemblies. 
Junghans Batteries 
Write for New 1961 Cotateg Showing Largest 
Selection of Clocks anu Ciock Farts 
RALPH HERMAN CLOCK HOUSE 
628 Coney Island Ave., Brooklyn 18, New York 














SMALL PARTS 
BASKETS 


MONEL MESH 
STAINLESS STEEL 
Monel mesh holds the smallest ~ 
watch parts with absolute safety while cleaning. 
Smoothly soldered joints make unit sturdy and 
almost indestructable. only $1.75 each 


ZENITH MFG. & CHEMICAL CORP. 
82 BEEKMAN ST., NEW YORK 38, N.Y. 
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BEUntK-HECKMAN COMPANY 
29 East Madison Street, Chicago 2, Illinois 








THE QUALITY 
Mainspring 


for American and Swiss watches, made 
of the finest stcel. accurately gauged. evenly 
tempered. Seld Through Jobbers Only. 
GLARDEN IMPORTING CO. 
SOLE IMPORTERS 
116 Nassau St. New York 38, N. Y. 
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nh "watches neoding some repair 
Write for Price ist 
ST. LOUIS REFINING COMPANY 
Holiand Building St. Louis 1, Mo. 








Annual AH&J Binders 
$2.50 


P.O. Box 7127, Capitol Hill Sta., Denver 6, Colo. 











MITCHELL eo you FREE 


Trial Assortment of truly superior 
ROUND WATERPROOF POLYCAST 1 CRYSTALS 
Unconditionally Guarant 
224 sizes in Quarters from 11.0 to 56 
Use your own letterhead for Free offer 


MITCHELL WATCH CRYSTALS 
121 Fulton St. New York 38, N. Y. 








The SWISS WATCH (monthly) 
NUHREN—JUWELEN (Austria monthly) 
Deutsche Goldschmiede Zeitung (Germany) 
Deutsche Uhrmacher Zeitschrift (Germany) 
Neue Uhrmacher Zeitung (Germany) 
Gold-Silber-Uhren-Schmuck (Germany) 
Die Uhr (Germany) 

Uhren-Journal (Germany) 

Overseas Post Trade Journal (Germany) 
European Novelties (Germany) 


Atlantic Promotion Agency 


136 Liberty St., Suite 501, New York 6, N.Y. 
Books—Journals—Trade Directories— 
Advertising 
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CLOCK FLOO! 


SCHEMATIC ~ 
CIRCUIT 4 6.80 6. 








the manual contact. Schatz eliminated man- 
ual contact, or switching, by employing a 
transistor to do the switching. 

As shown in the drawing, the coil sys- 
tem is by cross section. In effect this is 
what happens: within the pendulum is a 
strong permanent magnet standing vertical ; 
its “N” pole is up and its “S” pole is 
down. Swinging just a small fraction of 
an inch above the clock floor, as the 
pendulum swings across the outer coil, the 
moving magnet generates a tiny current 
in that coil, just enough to bias the tran- 
sistor permitting the battery current to 
energize the inner coil. Note the plus and 
minus position of the battery in the circuit. 
This is so connected that the core of the 
inner coil when energized has its top south 
and its lower end north. Like poles repel 
each other, thus the south of the pendulum 
is repelled by the south of the core, and 
the pendulum is gently nudged along in 
its swing. 

The Schatz clock comes with two types 
of batteries. In view of the above it must 
be seen that they have to be correctly con- 
nected into the line. Those clocks using 
the regular flash-light type cell have a 
bracket-clip behind the dial on the IX 
o'clock side in which the cells stand up- 
right . . . the positive post up. Some are 
equipped with a chargeable battery which 
is inserted in a stand-up clip on the same 
side, but in the floor of the clock. There 
are printed instructions and a sketch upon 
the side of it indicating the ‘‘correct’’ con- 
nection. 

Level your clock, then proceed to adjust 
the ratchet mechanism to that position. The 


| ratchet pawl rides back over the tooth 
| upon the return stroke and drops into lock 


position by gravity—the depth of this dr 
is controlable by screw adjustment. L 
into the alignment of the suspension spring 
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support and pin “G”’ as to whether or not 
the pawl returns beyond the top tooth to a ee — 
a distance that insures “‘positive’ catch. Wood, Stee! and Brass 


The train is advanced one tooth of the Barrels and Wheels Repaired and Made to 
Order - Teeth Installed - Broken Pivots Re- 


























Bai: ratchet drive wheel as the pendulum paired - Platforms Reconditioned or Duplicated. 
swings from III to IX. The lateral dis- es... 
tance the pawl travels is that of the pin Write for new 1961 catalog 
“G” swinging with the pendulum. It RALPH HERMAN CLOCK HOUSE 
follows that the center, or half-way point 628 Coney Island Ave., Brooklyn 18, New York 

of this travel is always that same gue 

ve where the pendulum would rest if not WM. S. McCAW CO. 

an- swinging. WATCH MATERIALS — JEWELERS’ SUPPLIES 

ra Now, with your clock high on the IX JEWELRY — FINDINGS 
o'clock side the pawl would overswing | | 8eom 215-218, 320 Superior St. Toledo, Ohio 

ys- upon its return trip. Conversely, if the | — zs 22s 
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= Buren Watch Co., S.A., at Buren, Switzer- | | ° Clock Parts (100-page catalog 26e) 

a land, is actively producing watches today. | | Bonded Messenger Service 
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Xx United States. Unfortunately, the trade For the best unbreakable mainsprings 
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be designate the importer. (You might ask e 

di the Watchmakers of Switzerland, 730 Fifth Nivattlex 

oe Avenue, New York City.) ee 
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and anti-magnetic movements. 
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Servicing the Accutron 


EDITOR'S NOTE: Beginning with this issue, American Horologist and Jeweler will reprint in 
monthly installments, the service section of the Accutron technical manual. 


Ms HAS BEEN WRITTEN and said 
about Accutron, Bulova’s latest and 
greatest contribution to horology and in- 
deed the entire precision timekeeping field. 
In the initial presentation (American 
Horologist and Jeweler, November, 1960) 
Accutron’s dramatic difference, its tuning 
fork time basis, in contrast to the conven- 
tional balance wheel and _ escapement 
mechanism was pointed out. 

Despite its electronic circuit and minia- 
ture power cell, Accutron was designed to 
be serviced by watchmakers, not electronic 
engineers. To emphasize this point and 
to help the benchman acquire in a few 
hours knowledge that ordinarily and rea- 
sonably would require years of study and 
experience, Bulova has issued a technical 
and service manual for Accutron which 
American Horologist and Jeweler is proud 
to reprint, along with such added informa- 
tion as may come to our notice from time 
to time. 

For instance, in the January, 1961, issue, 
J. E. Coleman, widely-known “Mr. C & 
O,” writer of the monthly column, ‘‘Clock- 
wise and Otherwise’ noted that he had 
already had questions from correspondents 
wanting to know about rating, shock, 
magnetism, and special tools. He adds that 
he hopes to _ an Accutron down, “‘piece 
by piece and find some answers the hard 
way. 

Meanwhile, the January “C & O” an- 
swered one general query from dozens of 
watchmakers. . . . What about the Ac- 
cutron and our timing machines?” Mr. 
Coleman quoted Jack Ivers of American 
Time Prodhacks to the effect that his com- 
pany will manufacture a WatchMaster 
Modification Kit which can be applied to 
all WatchMaster models made with an odd 
beat section. American Time Products will 
also market the special tools suggested in 
the new Bulova Service Manual. He says 
they may be purchased as a unit for $99.50, 
f.o.b., New York City, or as single items 
at various prices. 

American Greiner Electronic, Inc., at 


40 


press time has just made the announcement 
that “Our Chronograph can really test Ac- 
cutron (and all other electric watches on 
the market or about to be placed there) 
without any accessories.” However, in order 
to improve the diagrams and to make the 
setting of volume control easier the firm 
has developed a very small device about 
half the size of its present earphone. It is 
to be used instead of the microphone. It 
is called the Greiner Duc-T-Device and is 
priced at $13.75. 

The Bulova manual notes that there are 
certain ways in which the servicing of the 
Accutron differs from familiar watchmak- 
ing practices: (1) There is no need for 
preventive maintenance, (2) An extremely 
precise method of diagnosis and testing 
has been devised, and should be followed 
in determining the cause of malfunction. 

There are two general areas of operation 
in the Accutron, the Mechanical com- 
ponents which are the indexing mechanism 
and the gear train; and the Electric and 
Electromagnetic components, the powet 
cell, the electronic circuit and the tuning 
fork. 

The indexing mechanism, which trans- 
mits the motion of the tuning fork to the 
gear train, and forms a most important 
part of the mechanical area of the Ac- 
cutron, contains parts so small as to be 
scarcely visible to the naked eye. Con- 
sequently, a microscope must be used in 
the checking of this mechanism. If the 
miscroscopic examination discloses need for 
adjustment, it can usually be accomplished 
with the lower mangification of a loupe. 

With the exception of the above, the 
servicing of an Accutron utilizes familiar 
watchmaker skills and operations. The 
Bulova Company says that the manual has 
been written to give all necessary informa- 
tion for servicing the Accutron, but that 
additional information or assistance on 
specific problems will be provided by the 
service department of the Bulova Watch 
Company. If necessary, Bulova can fee 
form the diagnostic and service procedure 
for the watchmaker. 
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4 s 
Symptoms Possible Causes Diagnosis Procedure Remedial Action 
(in order of probability) 
Gaining or 
losing a few Abnormal wearing habits 
seconds per or 
day Improper regulation Regulate (see page 9) 
Stopped; Check Power Cell voltage (see page 21) 
cles 1. Defective or worn- If low or no voltage, Power Cell is defective .................J ... Replace Power Cell 
out Power Cell If voltage normal, check current (see page 21) 
2. Faulty electronic If no current, electronic circuit is faulty_.................J ... Replace complete coil assembly 
circuit (open) if current is high, check train freedom (see page 25) (Part No. 711) 
3. Mechanical block- If train doesn’t move, there is mechanical blockage _____ | |... Find mechanical blockage and 
age of train If train is free, check for blockage of tuning fork remove it 
4. Mechanical biock- 
age of tuning fork If tuning fork blocked Find blockage and remove it 
5. Faulty electronic If no blockage of tuning fork, electronic circuit pg — coil assembly 
circuit (short) is faulty 2... (Part No 
; Check Power Cell voltage (see page 21) 
aimee 1. pene ly ; If voltage low, Power Cell is defective J ... Replace Power Cell 
If voltage normal, open case (see page 20),expose index 
mechanism (see page 21), and examine under microscope 
2. Jewel disengaged If index jewel or pawl jewel disengaged from index Lift jewel back into position 
from index wheel Sr cn ndetcthincnsseececss with needle, and check indexing 
“ : 22) 
If jewels appear normal, check train freedom (see arena tte 
page 25) 
3. Mechanical block- OE Beet te I igi ec ccteas cic chives consusaccasunies Find mechanical blockage and 
age of train remove it 
4. Indexing mechan- I a 8s a .. Check indexing mechanism 
ism maladjustment adjustment and readjust where 
necessary 
5. Dirt on index If train is free, and adjusting indexing mechanism 
wheel does not correct trouble, tap movement lightly 
with pencil to increase fork amplitude, while 
observing closely with loupe. If index wheel Remove index wheel and lower 
rotates once and then stops again, this is evi- with wire into ultrasonic 
dence of dirt on index wheel tooth _...............4 cleaner; or clean entire movement 
as described on page 29. 
Gains or Check adjustment of indexing mechanism (see page 22) 
we... 1. Indexing mechan- If maladjusted |... Readjust indexing mechanism 
ism maladjustment If normal, check current with Test Set (see page 21) (see page 22) 
If current is normal, time accurately for one hour. 
2. “Loose” screw on If slow, check for presence of “loose” screw on 
magnet of tuning eee ee _.. Find screw and remove 
fork 
If watch has not been tampered 
. with, remove index wheel and lower 
3. Damage to, or dirt If no “loose” screw is found on magnet it may in- with wire into ultrasonic cleaner; or 
on, tooth of index dicate presence of dirt on, or damage to, index clean entire movement as described 
wheel NN rae oksssapcarsuncicee ee |. gon page 29. If this does not correct 
trouble, check index wheel for 
i damage by examining under 
if current is high, disengage index jewel from wheel, icroscope, using illumination 
by bending index finger, and check current again irom below. 
4. Mechanical inter- If current drops to lower end of “O.K.” area 
ference with train or below, there is mechanical interference with : 
the train (see page 25) Find interference and remove it 
If current remains high, check freedom of tuning 
fork 
5. Mechanical inter- : 
ference with tun- If tuning fork not free Find interference and remove it 
ing fork 
&. Faulty electronic If tuning fork free, electronic circuit is faulty ____|.___ Replace complete coil assembly 
circuit (Part No. 711) 





Diagnosis and Servicing 


As with any watch, the initial step 
servicing an Accutron is a preliminary 


MARCH, 1961 








examination to determine the symptoms. 
When a watch comes into a shop, it is safe 


with it and that it 


to assume that there is something wrong 


is not performing its 
41 








primary function of accurate timekeeping. 

Other than a broken crystal or a de- 
tached hand, the symptoms of the malfunc- 
tion would certainly fall into one of three 
categories: 

(1) Gaining or losing a few seconds a 
day. 

(2) Gaining or losing an excessive 
amount, i.e., One Or more minutes per 
week. 

(3) Stopped. If the Accutron is stopped, 
be sure to listen carefully to determine 
whether or not the characteristic hum is 
audible. 

Bulova states that the reason for dif- 
ferentiating between Nos. 1 and 2 are 
that, unlike ordinary watches where gains 
or losses of large amounts can be corrected 
by regulation, the Accutron is so designed 
that there are no wearing conditions or en- 
vironmental effects which will affect timing 
more than a few seconds a day. An 
Accutron timepiece which gains or loses 
more than a minute a week, probably re- 
quires servicing, not regulation. 

The diagnosis method progressively nar- 
rows down the areas of possible malfunc- 
tion. Having determined from his own 
examination or the customer's description 
whether the Accutron is running, how 
much it is gaining or losing, and whether 
the hum is audible, the watchmaker is on 


Oneida Markets Stainless 


NEIDA, LTD., SILVERSMITHS, Oneida, 

N. Y., is starting nationwide market- 
ing of a line of stainless steel flatware in a 
traditional pattern with “Shadow-Relief” 
finish at the middle-price retail range. 

Called “Chateau,” the new pattern has 

been more thoroughly test marketed than 
any other Oneida stain- Rf T 
less, according to Robert 
W. Landon, director of 
sales for Oneida’s stain- 
less division. 


He reports that Cha- 
teau has the traditional 
elegance that women 9 
have always loved in ¥% 
fine silver, and that the Shadow-Relief fin- 
ish flatters the deep sculptured design. “It 
is the first medium priced stainless ex- 
pressly designed to take advantage of to- 
day’s tremendous popularity of traditional 
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the way toward localizing the source of 
the trouble. 

For example, if the hum is audible, it 
may be concluded that the power cell and 
the electronic circuit are operating and the 
fork is vibrating. This means that the 
trouble lies in the mechanical system be- 
yond the fork, perhaps in the indexing 
linkage, or in the gear train which connects 
the indexing mechanism with the hands. 
On the other hand, if the hum is not heard, 
it is an indication that there may be some 
malfunction in the power cell, the elec- 
tronic circuit, or the tuning fork. 

To aid the watchmaker in his diagnosis, 
Bulova has prepared a Symptoms Chart to 
help eliminate possible choices until the 
correct source of the trouble is found. 
This table, closing this month’s installment 
of this comprehensive manual, is self ex- 
planatory and covers every servicing situa- 
tion which may normally arise. The first 
column lists the symptoms, the second 
gives possible sources of trouble which 
could cause this particular symptom. The 
third column details the procedure that 
should be followed to determine the cor- 
rect cause, and the fourth column lists the 
corrective steps to be taken when the 
malfunction is isolated. Page numbers 
shown on the chart refer to pages in the 
original manual. 


With Traditional Design 


home furnishings,” he said. 

“To produce Chateau, we had to de- 
velop a completely new finishing process. 
We went to this added expense with no 
increase in retail price because we believe 
Chateau is an important first in the stain- 
less market,” Mr. Landon added. 

Promotional theme for the new line is: 
“Look again! It’s Stainless!” These words 
will be seen by the public over and over 
again in national advertisements, mailing 
pieces, circulars, window banners and dis- 
plays to introduce Oneida’s exciting new 
concept in stainless design. 


@ Popular Science magazine for February, 
is featuring a 2-page story on “How a Self- 
Winding Watch Works." Illustrations include 
the action of the Bidynator made by Felsa, and 
used in some Bulova, Benrus, and Gruen 
watches, and three other kinds of self-winding 
mechanisms. 
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Jeweler Aids Introduces Ferris Pearl Remover 


EARL REMOVAL FOR REPAIRS and altera- 
Pion to jewelry is being made simple 
and safe with a new product currently * 
ing introduced to the market by Jeweler 
Aids Company, according to Jack Ferris, 
president of the firm. 

Called Ferris Pearl Remover, the new 
product is a companion product to Ferris 
No-Peg Pearl Cement which was developed 
by Mr. Ferris about 10 years ago. 

He describes Ferris Pearl Remover as 
the first safe solvent for removal of 
Oriental and Cultured Pearls, colored 
stones, or any other jewelry ornamentation 
which is cemented with Ferris No-Peg or 
any other epoxy type cement. 

“To find a product that would attack 
No-Peg Cement was no problem, but to 
find one that would at the same time leave 
pearls, stones, or metal unharmed was 
not easy,” he said. 

Ferris Pearl Remover contains no harm- 
ful acids or alkalies, and it acts by soaking. 
Faster removal can be achieved by warm- 
ing the solution to a temperature of not 
over 150° F. The soaking container should 
be covered loosely when heating to prevent 
evaporation. After pearls or other stones 
have been loosened, Pearl Remover residue 
rinses readily in water. 

Jewelers are advised that synthetic pearls 
and any organic coatings will be dissolved 
in Pearl Remover. They are also warned 
to avoid breathing Pearl remover vapors 
or getting Pearl Remover in contact with 
eyes or skin. 

In case of accidental contact the jeweler 
should wash the affected area liberally with 
soap and water ; for eyes consult a physician. 


Packaged in 8 ounce and 4 ounce cans, 
Ferris Pearl Remover is reusable. It is 
sold through material and tool supply 
houses at $2.50 per 8 ounce can and $1.50 
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per 4 ounce can. 


Loupe for Two Eyes 
Goes on Market 


B: EYES ARE FOCUSED on close work 
at the watchmaker’s bench with a new 
spectacle-type Allscope Loupe now being 
manufactured and mar- 
keted by Wollensak 
Optical Company, 
Rochester, N. Y. 

Executives of the com- | 
pany describe the All- 
scope Loupe as a three- 
power glass which functions like a single 
eye magnifier except that it permits the user 
to focus both eyes on his work at a normal 
working distance of 12 inches in a natural 
and comfortable manner. One advantage 
is that it eliminates high occular adjust- 
ment caused by having only one eye cover- 
ing a field under magnification. 

Allscope Loupes have adjustable nose- 
pieces and can also be easily adjusted for 
distance from the eyes. They also have 
flexible temples and they are of lightweight 
construction. Lenses are treated with an 
anti-reflection hard coating. They retail 
at $49.50 plus tax. 





@ Military rings for schools and service 
personnel are being manufactured by College 
Seal, 236 Broadway, Cambridge 39, Mass. A 
250-ring catalog is free on request to the 
company. 





3 Formulas! GOLD, WHITE GOLD & SILVER 


THE FAST, CLEAN, CONVENIENT WAY 
TO SOLDER PRECIOUS METALS! 


INST A-FLO 


F ‘A on C O NV LABORATORIES VIEJAS BLVD., DESCANSO, CALIF. 


Clip and mail this ad to FALCON for free brochure and $0.50 credit. 
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Jewelry Vigilance Committee Convention 
Reports Show Need For Industry Support 


Mc THAN ONE ITEM OF IMPORTANCE low with the general public and stressed 


to the jewelry industry made news 
during the 48th annual meeting of the 
Jewelers Vigilance Committee in mid- 
January at the Waldorf-Astoria in New 
York City. Leaders of the industry from 
all parts of the country were in attendance. 


Gustav H. Niemeyer, re-elected chair- 
man, reported on the position taken by the 
Committee relative to the use of the terms 

“cultured” and “‘created”’ — to 
synthetic stones. He aime the Fed- 
eral Trade Commission for prohibiting use 
of the word ‘‘cultured”’ and finally stopping 
use of the word “created’’ when ducting 
the Chatham product, a synthetic emerald. 

Mr. Niemeyer deplored the use of terms 
which create an o y emg to confuse mis- 
lead, and even deceive the customer, and 
stated that all stones should be offered for 
what they are. By the action of FTC the 
door has been closed to what otherwise 
would have made possible the use of a 
flood of nondescript terms, such as ‘‘simu- 
lated diamond” instead of white synthetic 
nape The Committee is continuing its 
efforts to stop the sale of diamonds which 
have been artifically colored or tinted by 
coating, or by any other means, without dis- 
closure of the fact that the stones have been 
so treated. Walter N. Kahn, chairman of 
the Diamond Committee reported on the 
research now going on in connection with 
the identification of “coated” damonds. 
He added that “‘it is a pity that the credibil- 
ity of jewelry advertising should rate so 


% 
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that this can only be corrected with the 
help of the industry itself. 

Mr. Kahn said that wherever dubious 
diamond ads appear or shady practices 
come to light they should be brought to the 
attention of JVC. “Only by scrupulous 
efforts to improve ethics of diamond ad- 
vertising can the industry be brought back 
to the high public esteem which it enjoyed 
for so many years,” he added. 

Barnett Robinson, chairman of the 
Precious Stone committee, commented on 
the successful outcome of the Chatham 
case, pointing out that although consider- 
able expense was incurred, it was felt that 
the results justified both the effort and the 
expense, since the matter involved the 
precious stone industry throughout the 
world. 


Aaron Lipper, of Lipper, Sheen and 
Keeley, presented the report of counsel. 
He said that since the meeting in August, 
1960, more than 50 new case files have 
been opened, involving complaints of mis. 
leading, improper and deceptive ads _per- 
taining to misuse of various terms as re- 
lated to gold, silver, stainless steel, dia- 
monds, pearls, precious stones, pricing, 
questionable guarantees, etc. Several cases 
involving misrepresentation of trade status, 
where the firm falsely describes itself 
as “manufacturer,” “diamond importer,” 
“diamond cutter” and similar claims have 
been corrected through the efforts of JVC. 


Leo L. Kaplan, treasurer, asked for the 


BERGEON SCREWDRIVER SB 


9 screwdrivers of different si - made of chromed stee! 
serrated for good gripping surfac 

Each size has a different band o 
for identification 

There is a separate tube of Diades for each size with the 
corresponding color designation. Each set comes in a pol 
ished hardwood box for protection and convenience when 
working 
# 30009 oer 60 - 80 - 1.00 

40 - 1.60 - 2.00 - 250 300 m m 

Set $15.00 

—Set of 5—.50 - 60 - 80 - 1.00 


olor around the head 


# 2639 


#2631 —Set of 3—.50 - 60 - 80 mm... Set 


RagRRR 1.20 m/m . Set 


gladly halutatetatate 
B. Jadow. ine. 360 Broadway + 


The BERGEON SCREWDRIVER SETS are made by — 
and distributed exciusively by 8. JADOW, INC. throvgh wh 


salers only. For further information write to: 


New York 3, 
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support of the industry in raising the neces- 
sary monies to “carry on,” noting that the 
1960 budget (less than $50,000) had in- 
curred a deficit of some $11,000. He said 
1960 had followed a pattern of a number 
of previous years and that these deficits 
have reached a serious stage. He urged all 
jewelers to cooperate fully in fund raising 
and to contribute liberally. 

Also re-elected and taking office with 
Mr. Niemeyer were Mr. Kahn, vice chair- 
man, and Mr. Kaplan, treasurer. 

Directors elected for the ensuing year 
are: 

H. M. Abelson, Abelson’s, Newark, 
N. J.; Maurice Adelsheim, Jr., Retail 
Jewelers of America, Minneapolis, Minn. ; 
Myer B. Barr, Barr's Jewelers and Silver- 
smiths, Philadelphia, Pa. ; Stanley E. 
Church, Church & Company, Newark, 
N. J.; Charles D. Ellbogen, Chicago Jewel- 
ers Association, Chicago, Ill.; Milton B. 
Freudenheim, National Wholesale Jewelers 
Association, Larchmont, N. Y.; Harry R. 
Gerber, American Gem Society, White 
Plains, N. Y.; Jules Gerson, Associate 
Jewelers, N. Y.; H. A. Goldberg, Cooper’s, 
Inc., Portsmouth, Va.; Elliott M. Gordon, 
Sterling Silversmiths’ Guild, Newbury- 
port, Mass.; James H. Hetzel, Eisenstadt 
Mfg. Co., St. Louis, Mo.; Eliot P. Hirsh- 
berg, Finlay Department, New York, 
m. Y.: 

Durwood Howes, III, B. D. Howes & 
Son, Pasadena, Calif.; Max Jacoby, Manu- 
facturing Jewelers & Silversmiths, Wood- 
side, N. Y.; Mr. Kahn, Kahn-Jacobson, 
Inc., New York, N. Y.; Mr. Kaplan, 
Lazare Kaplan & Sons, New York, N. Y.; 
Walter Karlan, Jewelry Crafts Association, 
New York, N. Y.; Oscar Kind, Jr., S. 


Kind & Sons, Philadelphia, Pa.; Robert 
M. Krementz, Krementz & Company, New- 
ark, N. J.; Victor A. Lambert, Jewelry 
Industry Council, New York, N. Y.; C. 
Frederick Loch, American Stone Importers 
Association, New York, N. Y.; Julius 
Loeb, Loeb & Velasco, Oakland, Calif.; 
William T. Lusk, Tiffany & Company, 
New York, N. Y.; Raymond Mehrlust, 
Platinumsmiths’ Association, New York, 
N. ¥.2 

Norman M. Morris, American Watch 
Association, New York, N. Y.; Mr. Nie- 
meyer, Handy & Harmon, New York, 
N. Y.; Robert G. Packer, Educational 
Jewelry Manufacturers Association, Provi- 
dence, R. I.; Henry Peterson, Feature Ring 
Co., New York, N. Y.; Mr. Robinson, 
Barnett Robinson, Inc., New York, N. Y.; 
D. E. Sanderson, Oneida, Ltd., Oneida, 
N. Y.; W. Waters Schwab, Jewelers’ Secur- 
ity Alliance, New York, N. Y.; Carroll C. 
Seghers, Carroll’s Jewelers, Coral Gables, 
Fla.; Arthur B. Sinkler, American Watch 
Manufacturers Association, Lancaster, Pa.; 
William E. Smith, Irons & Russell Co., 
Providence, R. I.; H. James Stern, Gold 
Filled Manufacturers Association, Mt. 
Vernon, N. Y.; Jean H. van Praag, Dia- 
mond Manufacturers & Importers Asso- 
ciation, New York, N. Y. 


@ Craig D. Munson, president of the Inter- 
national Silver Company, recently announced 
purchase of the Eastwood-Neally Corporation, 
Belleville, N.J., manufacturer of brass Four- 
drinier wires used in the paper-making industry 
and cylinder and filter wires. 

@ Stockholders in the Zale Jewelry Com- 
pany recently received a regular quarterly 
dividend of 25 cents per share and a common 
stock dividend of one share for each 21 shares 
they were holding on the day of record. 
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Davey the diver says... 
Guard against defects and complaints 
Always specify and use the finest. 


Sold under brand names NEWALL—BESTFIT—QUICKFIT 


Manufactured by JOSEPH WALDMAN & SONS: Irvington, N. J 





U. S. Pat. No. 2,912,819 


The “O” RING waterproof crown 


¢ Perfect seal - Greater elasticity « Longer crown life 
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Triostat ... 


A New Approach 
To Watch Regulating 


O-: DAY IN the not too distant future 
you, as a watchmaker, may open the 
case of a watch and be confronted by 
your first Triostat regulator—one of the 
new 1961 products already being mar- 
keted to manufacturers by Universal Es- 
capement, Ltd, Ia Chaux d’ Fonds, 
Switzerland, and the Incabloc Corporation, 
New York City. 

Your first watch with a Triostat may be 
a moderate or a high priced ultra-thin 
jeweled-lever timepiece with any of a great 
many brand names with which you are 
familiar. 

Its applications in the watch you have 
taken in for overhaul and adjustment will 
permit the watch to keep closer time 
economically than standard watches you 
have worked with in the past, and to make 
your job of ae disassembly and 
your effort at regulating the watch easier, 
more accurate, and faster. 

When you take your first look at a 
match-head size Triostat it will appear to 
be a complicated mechanism, but executives 
of the Incabloc Corporation say that your 








DPPER-VIEW-LOWER 





manipulations of it will be relatively 
simple. 

Phillippe Braunschweig, a vice president 
of Universal Escapement, recently told a 
press conference in New York City, that 
Trisotat’s principal value to watchmakers 
and pct a is that it saves valuable 
time in regulating the watch’s daily rate 
since a Triostat-equipped watch can be ad- 
justed in a matter of seconds. 

He added that Triostat is “a miracle of 
micromechanics designed to perform four 
functions in the regulation Ps watch. It 
controls the length of the ——— 
speeding or slowing the rate of oscillation 
as required. 

It controls the beat setting, a 
perfect setting to give even amplitude. It 
controls the distance between the regulating 
pins, allowing better position regulation. 
It releases the hairspring for easy repair 
through a specially designed release mecha- 
nism which can be opened or closed with- 
out affecting or changing regulation. 

Developed by Universal Escapement, 
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Ltd., under the direction of Fritz Marti, a 
co-founder and director of the company 
and the inventor of the Incabloc shock- 
absorber system, Triostat is expected by 
the company to permit manufacturers to 
employ semi-skilled labor because of its 
simplicity of operation, and to make it 
unnecessary for watchmakers to re-regulate 
watches in most instances after normal 
servicing. 

Mr. Braunschweig also predicts that it 
will guarantee never-before-obtainable ac- 
curacy in modern jeweled-lever watches for 
consumers, lower watch prices and upkeep 
costs, and lengthen the useful life of 
watches. A full explanation of how the 
Triostat operates appeared as a technical 
article by L. Defossez in the May, 1960, 
issue of the Swiss Watch and Jewelry 
Journal, Lausanne, Switzerland, and is now 
being circulated as a reprint in the United 
States by the Incabloc Corporation. 


The text and illustrations: 


For many years, designers have at- 
tempted to improve characteristics of the 
conventional type of regulator. For ex- 
ample, regulators have been developed 
which have no long tail, so that the watch- 
maker may bring the balance and spring 
to time without concerning himself as to 
where the regulator tail is going to end 
up on the balance cock, thus increasing the 
margin available for correction. 

These designs have the drawback of 
making it more difficult to carry out small 
corrections of a few seconds per day. 

Devices have also been evolved by means 
of which extremely small displacements of 
the regulator index are possible. Finally, 
various designers have gone back to the 
fundamentally sound but somewhat incon- 
venient practice of making the watch “‘free- 
sprung, i.e., eliminating the regulator 

together. 

This radical solution has been applied 
for the better part of two centuries to 
marine chronometers, and was used fre- 
quently in high-grade English pocket 
watches, and today it is finding favor again. 

But adjustment of the daily rate by 
means of a regulator index is such a simple 
operation that one is loath to give it up, 
particularly for watches of ordinary grade. 
It is therefore up to the designer to im- 
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prove the system of regulation, preserving 
the advantages of the conventional arrange- 
ment and reducing or eliminating its draw- 
backs. 

Triostat has been developed by Uni- 
versal Escapement, Ltd., as a solution with 
obvious advantages which should be drawn 
to the attention of manufacturers and 
watchmakers. 

The principal part of the Triostat’ con- 
sists of the main body, which has a split 
ring as in the case of the normal type of 
regulator index. This ring, however, has 
no tail. This component also has an arm 
B (Figs. 1 and 2). 

In the ordinary regulator, this arm would 
carry the curb pins or curb pin and boot. 
In the Triostat, however, the arm B carries 
the stud H, which is secured by a screw 
in such a manner that it height is readily 
adjustable. The arm B also carries the 
regulator star-wheel D which can be rotated 
to enable adjustment of the daily rate of 
the watch. A pinion which engages with 
the toothed sector E, Fig. 2, which is con- 
centric with the balance pivot, is also 
mounted on the star-wheel. The sector E 
carries a round pin F and a piece G, riveted 
to the lever K, terminating in an eliptical 
stud. This stud can be moved towards 
or away from the pin F by means of the 
lever J, so that the clearance of the spring 
C between the pin and stud F and G can 
be adjusted. 

A fly-back lever K makes it possible to 
open the curbs F and G widely, thus free- 
ing the spring completely without risk of 
modifying the clearance between it and the 
curbs when they are closed again. 

Such a mechanism, which may be consid- 
ered complicated compared to the conven- 
tional type of regulator, can only find 
justification in advantages offered both to 
manufacturers and watchmakers. 

Triostat simplifies four operations: 1) 
setting in beat; 2) adjustments of the clear- 
ance of the spring between the curbs; 3) 











adjustment of the rate of the watch; 4) 
releasing the spring. 

Setting in beat is extremely simple since 
the stud is carried on the arm B (Figs. 
3 and 4) which is mounted on the balance 
cock like the conventional regulator. By 
rotating the assembly bodily with a small 
screwdriver or a specialized new tool for 
regulating on a mass production basis, it is 
possible to move the stud, thereby adjust- 
ing the zero position of the balance and 
spring so as to bring it into beat. In this 
manipulation the = of the slot in the 
ring has no significance. Only the position 
of the stud is of importance with regard 
to beat setting. 

Adjusting for spring clearance is also 
an easy matter. Displacement of the ad- 
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justing lever J (Figs. 5 and 6) will bring 
the elliptical stud G nearer to or away from 
the circular pin F, thus adjusting the clear- 
ance of the spring C. The lever J carriers 
a cam which displaces the elliptical stud 
G. Once it has been moved, G remains 
in the position it has reached so long as the 
adjusting lever is not disturbed. 

The spring clearance remains much more 
constant than with the thin and flexible 
curb pins of the conventional regulator 
since the components in Triostat are rigid. 

Rate adjustment is accomplished simply 
in the Triostat by moving pin F and the 
elliptical stud G by means of the regulator 
star-wheel D which is rigidly connected to 





a pinion engaging toothed sector E (Figs. 
7 and 8). 

When the star-wheel D is rotated, the 
pinion will drive the toothed sector which 
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carries the circular pin F and the piece K 
(Figs. 9 and 10). 

Rate is adjusted by rotating the star- 
wheel D with a special tool or a simple 
point. The star-wheel is easy to move so 
that small corrections to rate are possible 
—an increasingly important advantage as 
the accuracy of watches improves. 

Finally, the releasing of the hairspring 
is made easy with the fly-back lever K 
which carries the elliptical stud G (Figs. 
9 and 10). If this lever is caused to rock 
about its center L, the curb stud G will be 
moved towards or away from the pin F. 
It is thus possible to release the spring 
— considerable help when as- 
sembling the watch, or when separating the 
balance and the hairspring from the bal- 
ance cock. 

Displacement of the fly-back lever K 
does not affect the adjustment of spring 
clearance, and this will always be found 
to be the same even after the curbs have 
been opened and closed several times. 

Watchmakers are likely to find the 
Triostat particularly helpful because after 
working on a watch they will find the beat 
position, count point, and spring clearance 
unchanged. In other words the adjustment 
of the watch is unaltered, creating an ap- 
preciable time saving. 

Two brochures are currently available 
from the Incabloc Corporation, 730 Fifth 
Avenue, New York City, with simplified 
illustrations in red and black and brief 
explanations of Triostat operation. One is 
a presentation for both manufacturers and 
watchmakers which includes an illustration 
of Triostat in the watch movement; the 
other is a how-to-do-it booklet of instruc- 
tions for the watchmaker illustrating the 
various manipulations and giving simple 
line drawings of the special tool. 


@ Mrs. E. Kuperman, Oxford Distributing 
Corporation, 56 West 45th Street, New York 
36, is exclusive importer for the new Swiss 
made ‘Top Star" electric shaver. The shaver 
features a 6-speed control, a pop-up long hair 
trimmer, and carries a l-year unconditional 
guarantee. Catalog sheets and trade informa- 
tion are available on written request. 
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Notes to thé tuade-* 
A JEWELRY NEWSLETTER 


@C. J. Fox Company, celebrating its 65th 
anniversary, has instituted an employe service 
award program. Of the 7! company em- 
ployees, 45 received pins denoting five years 
of service; 12 received pins for more than 25 
years of service. Earl S. Jewett's pin recog- 
nized 50 years with the company. President 
Charles Fox, assisted by Treasurer Robert Fox, 
made the presentations. The company founded 
in 1895 by C. J. Fox, manufactures a diversi- 
fied line of business paper products. It is 
located in its own building at 236 Aborn 
Street, Providence, R. |. 


@ On the basis of orders already on file, 
record-breaking unit sales of Timex watches 
are forecast for the first quarter of 1961, 
said Robert Mohr, sales vice president of 
U. S. Time Corporation. 


@ Following the death of John P. V. Hein- 
muller, late president and director of Longines- 
Wittnauer, the company has realigned its of- 
ficer staff. M. Fred Cartoun, chairman of the 
board is the new president; Irving P. Abel, 
senior vice president, director of national and 
international sales. Vice presidents include 
Harold A. Fagin, in charge of credit and fin- 
ance; Leon Newhouse, styling and merchandis- 
ing; Alan R. Cartoun, advertising and sales 
manager; Bertram S. Lowe, production and 
domestic and foreign production activities; 
Roy D. Pruden, sales promotion and other ex- 
ecutive duties. Milton Zeughauser is controller 
and treasurer; Leonard B. Sadow, company 
attorney and assistant secretary; A. Allen 
Davison has been elected to fill Mr. Hein- 
muller's seat on the board of directors. 


@ Attractive watch band displays and a 
simple inventory control plan are offered 
by Kalbe Company, 43 West 24th Street, 
New York 10, N. Y. Ed Berman, sales 
manager, invites jewelers to write for a free 
catalog on these metal bands. 


@ Helbros Watch Company, Inc., 50-year- 
old New York watchmaking firm, has been pur- 
chased from Mrs. Pearl C. Helbein who had 
been president of the company since the death 
of her husband, the late William Helbein. Pur- 
chasers, four key executives of Helbros, will 
head up the management team for the com- 
pany, with Jack Diamond as president, Larry 
Prigozen, executive vice president; Nat Prigo- 
zen, vice president and secretary; Carl 
Avner, vice president and treasurer. Ben Lef- 
fert was also named a vice president. The new 
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owners stressed that the Helbros tradition of 
leadership and service to dealers and custo- 
mers will be maintained at the highest level. 


@ Fraternal emblem rings, set with 
Linde Stars, are being introduced exclu- 
sively by Irons & Russell, Providence, R. I. 
Prices range from $39.50 to around $70. 


@ Announcement was made recently of the 
realignment of Bulova's nationwide sales 
organization into eight regions. New regional 
sales managers apointed include Michael D. 
Roman, Chicago; Morton J. Smit, Denver, and 
Herb Lewis, Atlanta. Mr. Roman's territory 
will include Illinois, Michigan, Wisconsin, and 
parts of Indiana and Ohio; Mr. Smit's region 
covers parts of the plains and mountain states 
from Minnesota to New Mexico; Mr. Lewis will 
have the New England territory plus parts of 
New York, Pennsylvania, West Virginia and 
Ohio. Other changes include addition of 
southern California to the Pacific territory 
headed by Jack Epstein, Mercer, Wash.; ex- 
pansion of New York-Long Island area under 
Jesse Henshel, Rockville Centre, L.I., and West 
Virginia-mid-Atlantic region, directed by Julius 
Hochman, New York City. 

@ Howard T. Brenner, president, Samuel 
Kirk & Son of Baltimore, America’s oldest 
silversmiths, continuously operated by the 
same family through five generations, has 
announced retirement of Stanley Myllo, 
general superintendent of the factory, and 
an employe of the company for 45 years. 
Emil H. Myers, assistant treasurer and pro- 
duction manager of the Kirk plant during 
the past 13 years succeeds Mr. Myllo. 

@ Free color prints of gems, suitable for 
store display, are an added incentive to write 
for the illustrated outline of the new one- 
course diamond program, GIA Training, offered 
by the Gemological Institute of America, the 
non-profit educational organization of the 
jewelry industry. The address is 11940 San 


Vicente Boulevard, Los Angeles 49, California, 
Richard T. Liddicoat, Director. 


@ Traditional English pewter tankards 
are being offered by the Shuler Company. 
All of the models are suitable for engrav- 
ing. Prices and further details may be had 
by writing the Shuler Company, Dept. 00, 
5400 East 96th Street, Cleveland 25, Ohio. 
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Kissin’ Cousin of the Emerald... 


he Aquamarine 


by Helen Fletcher Collins 


F MANY YEARS the dark green chal- 
cedony tenmed “‘bloodstone” was the 
official birthstone for March. The name 
was derived from the oxide of iron content 
which dotted the stone with red spots. A 
handsome, heavy, dark gem, it was a Vic- 
torian favorite. 

But fashion being what it is, and change 
needing no other excuse than beauty, in 
the early 1900s a most descriptively named 
gem replaced the bloodstone. The Na- 
tional Association of Jewelers, meeting in 
Kansas City, Mo., in 1912, adopted a 
“standard list of natural gemstones,” in- 
cluding as the choice for March, the lovely 
blue-green variety of beryl known as 


“aquamarine.” 
Most important member of the Beryl 
family is the true green emerald . . . too 


important to be considered along with its 
more lowly but still beautiful and desirable 
cousins, the aquamarine, the golden beryl 
and its South African sister, helidor, the 
pink beryl or morganite, and the pure, 


colorless variety, goshenite, native to 
Massachusetts, Maine, Connecticut and 
California. 


Another time these latter categories may 
be discussed . . . now is the time of the 
aquamarine. . . . a wonderful choice for 
March’s cloud-hung blue skies and deep- 
tinted pasque flowers. Truly the aquamarine 
is the color of Corpus Christi Bay on a 
bright spring day and this delightful color, 
coupled with the stone’s relative hardness 
(Moh’s Scale, 714) and transparency, make 
it a good choice for rings, pendants or 
other pieces of jewelry that must withstand 
more or less rugged treatment. 

Aquamarine crystals, while belonging to 
the hexagonal group, differ from those of 
the emerald which always terminate in a 
flat table top lying at right angles to the 
sides of the prism. The aquamarine, as if 
to call attention away from its rarer cousin, 
terminates in a mound of small planes— 
naturally faceted, in a manner of speaking. 

While the family relationship of aqua- 
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marine and emerald was definitely estab- 
lished less than 200 years ago, it was at 
least suspected in Pliny’s time, for he 
wrote, among other high praise of the 
stone which he greatly admired, ‘‘Beryls 

. are of the same nature as the emerald 

. . or Closely analogous.” The shades of 
the aquamarine, whether blue-green or yel- 
low green, says G. F. Herbert-Smith in 
“Gemstones” is variously ascribed to the 
presence of ferric iron or of scodium, or 
to a structural defect. Another authority, 
Prof. Slawson, notes that pale aquamarines 
may be heat treated to achieve deeper 
hues, which in most cases are lasting. 

Usually aquamarine, even when found in 
masses Of two tons or more, is free of 
inclusions, but again, it may show the 
characteristic brown inclusion of iron oxide, 
and tiny, parallel liquid-filled spaces. The 
latter are not found so frequently as in 
the emerald which may comprise as much 
as 1 or 2 per cent of water. 

Aquamarine is doubly refractive, with 
weak dichroism, transparent, has an index 
of 1.677 (plus or minus .016) and a 
specific gravity of 2.71, plus or minus .03, 
according to R. Liddicoat in his ‘‘Hand- 
book of Gem Identification.” And, in 
identifying this gemstone, the jeweler must 
beware. 

By its very color and clearness, aqua- 
marine falls prey to imitation. It is said 
to be one of the natural gems most often 
simulated in glass or in quartz doublets. 
The color achieved by the imitation often 
approaches that of the natural stone, but 
the imposter trips itself by displaying too 
much fire, a characteristic not consistent 
with natural stones of low dichroism. 

Members of the Beryl family, especially 
aquamarine and emerald, are among the 
stones most commonly used to make as- 
sembled stones such as doublets or triplets, 
used as substitutes for more valuable gems. 

Assembled stones are classified according 
to the proportion of genuine material in 
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their construction. A genuine beryl triplet natural material, but the end result will ape 
or doublet consists of gem portions of the an entirely different species. 
species put together with deeper toned ce- Summer is coming, and with summer 
Le ment to simulate a natural stone of the comes a casualness in dress that calls for 
same species. A semi-genuine doublet or lighter pieces both in design and in color. 
triplet contains only one natural portion of Stress the aquamarine for those March 
the stone it imitates. A false doublet or birthdays gifts and to complement sum- 
-ab- triplet contains one or more portions of mer costumes as well. 
> at 
~ Gem Diamond Sales Hit New Peak in 1960 
e 
ryls EM DIAMOND SALES for the year ended Congolese unrest and the reduced de- 
rald December 31, 1960, reached a new mand from American industry, chief con- 
; of high, according to a recent announcement sumer of the world’s supply of industrial 
yel- by DeBeers Consolidated Mines, Ltd., Lon- diamonds, was charged with the depressed 
in don. sales in the industrial diamond category. 
the The record $177,662,601, topped 1959 
, OF by some 1.1 million dollars, and mounted @ Richelieu is introducing a new simulated 
rity, higher than in any previous year. ac i yell weg Mer" ay eo be 
ines : . produced under the firm's controlled manufac- 
‘ Industrial diamond __ sales ; for 1960 turing conditions in six days. Single strands 
-pe amounted to $73,498,471, bowing to 1959 will retail for $10. 
1 when $78,687,717 worth of industrial 
of stones were sold by the African mines. @ Rubin Schecter recently was named di- 
0 Total sales of gem and industrial diamonds rector of sales of the wholesale division, Axel 
the | combined amounted to $251,161,072, in Bros. Inez, after serving the, firm's Columbia 
ide, - : 1 me isi 
The 1960 as compared to $255,180,641, in as sales representative in New York State, the 
. 1959. New England area, and other territories. 
uch 
dex 
da 
.03, NEW! SCIENTIFICALLY PREPARED! 
and- 
: V for High Grade Simulated Pearls 
, Mm g 
ae V for Cultured Pearls 
V for Precious Oriental Pearls 
qua- Makes pearls look beautifully new, full of life, and 
said restores lustre. Will not affect color of pearls. 
ften Safe, gentle, and quick, it’s non-inflammable. Pre- 
pared by Deltah’s own pearl laboratory by scien- 
lets, ape 
: tific, tested formula. 
ften IT’S THE FINEST—BECAUSE IT’S MADE BY 
but DELTAH ... MAKERS OF THE WORLD'S FI- 
NEST PEARLS! 
- too 
stent Supplied in 6 os, CONSUMER PRICE 
plastic non-breakable 
ially bottle. $1.50 per ‘bottle 
the Packed 24 to a carton. 
ull Order from Your Jobber 
ems. M. J. LAMPERT & SONS, INC. 
ding EXCLUSIVE WHOLESALE DISTRIBUTORS 
il in 352 Fourth Avenue . New York 10, N. Y. 
TELER 
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Silver Linings... 


Selecting the Right Pattern 


by Ed Goldsmith 


OST DIFFICULT TASK a retail jeweler 

has when he decides to start a silver- 

ware department in his store is picking 

winners . . . patterns in sterling silver, 

silverplate, and perhaps stainless steel flat- 

ware and holloware that will sell well in 
his community. 

And once he has faced this problem and 
established his new department, the prob- 
lem of selection will continue to plague 
him every year he is in business regardless 
of how the department grows or how much 
experience he has with his trade. 

In the beginning, his selection will likely 
consist of a few patterns from one or two 
manufacturers to fill the most obvious re- 
quirements of his community. 

Should his silverware department be- 
come the biggest in his area, the problem 
of selection will focus on how many to 
order of each of the patterns he wants. 

In the old days when it took longer 
to deliver merchandise to old-fashioned 
jewelry stores the problem was even more 
difficult. Today a jeweler can began with 
relatively small inventories and build them 
as demand and sales dictate. 

Nevertheless, a poorly planned selec- 
tion for a new department can put a 
jeweler permanently out of the silverware 
business as poor sales results and dead 
stock prove to him that this kind of mer- 
chandising is hazardous. 

When a jeweler stops handling silver 
because his selection wasn’t right in his 
initial order, he may feel a sense of relief 
although he is in fact suffering a personal 
business tragedy as great as if he never 
entered silver retailing. He is limiting his 
store traffic patterns and putting himself 
out of an important phase of the retail 
jewelry store gift business. 

Better to make a decision to go into 
silver merchandising, and follow it with a 
careful selection of patterns which will sell. 

In selecting initial patterns of flatware 
and designs of holloware, no factor is 
more important than the location of the 
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store and the probable tastes of the market 
the store serves. 

There’s a difference between what the 
suburban market wants and what you might 
be able to sell the old folks in St. Peters- ~ 
burg, Fla. 


A suburban store in an area heavily 7 


populated by young business executives | 
and their wives might be able to get by 
without a single classical or traditional pat- 7 
tern in flatware, and with a few pieces of = 
holloware that have the simplest forms 
available. Such a store might carry a little 
sterling in te gpo-gon to its silverplate and 
stainless. And of course the emphasis in 
flatware design would be on distinctive 
contemporary designs with perhaps just one 
radical pattern and one or two simple pat- 
terns. There might not be a long-pronged 
fork in the lot. 

At the other extreme a store in &. 
Petersburg might have all traditional pat- 
terns with perhaps one line that combines 
an appreciation of the sculptured handles 
of old silver with contemporary shapes of 
fork tines, spoon dimensions, and knife 
blades. 

Such a store might be able to get along 
with almost all sterling. Its holloware 
might have more detail than would be 
needed for the younger set. 

Most stores, being at neither of the ex- 
tremes, can start successfully with a con- 
temporary line which is likely to be new 
to the community being served, and a tradi- 
tional pattern. These selections should be 
in both sterling and silverplate and _pos- 
sibly in. stainless steel. And of course 
while the principles of having new and 
old styles in each are the same, selec- 
tions should be distinctive between the 
various metals and allowances should be 
made in degrees of fineness of design be- 
tween metals so that shoppers know they 
are getting extra value when they purchase 
your most expensive and lasting merchan- 
dise . . . sterling. 
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BE A TOP 
DIAMOND 
SALESMAN 


.we teach you how! 


earn at home NEWEST methods 
igacion ahVAcmee its inalelalemecleh slat =a 
[24qclellal=arciale mre] ©) ©lg-it-11a) =4 


WRE SALES—BIGGER SALES Whether you are an experienced 
gweler, new store owner or jewelry salesman, in a few short months 
yu can be stimulating more interest in diamonds, closing more sales, 
ai making bigger profits. We teach you the latest methods, proce- 
ies and ideas in handling, promoting and selling beautiful high- 
wot merchandise. Our professional home study course brings the 
aperienced jeweler up-to-date —starts the beginner right. 


HEITER BUYING We show you how to buy gems for profitable resale 
your type of store. You will learn the processing of diamonds, their 
ly properties and pricing of both rough and cut stones. We teach 
yu the importance of the diamond market, price controls and the 
diect of the cutter’s policies on price. Plus many other vital and 
nieresting facts on profitable buying. 


KCURATE APPRAISING—USING REAL DIAMONDS Our unique 
iome-study course features practical experience in diamond grading 
ad appraising, using actual gems supplied by us. You will learn how 
bestablish a profitable sales building appraisal service. We teach 
jw how to detect substitute stones, treated diamonds, etc. 


WD REAL ENJOYMENT TO YOUR WORK As you broaden your 
howledge of diamonds and other gems, achieving acccuracy in grad- 
ig and appraising, you will add to the dollar-and-cents value of your 
GA training the satisfaction of knowing that you are increasing your 
om knowledge and independence on a sound professional basis. 


tAIN CONFIDENCE IN OVER-THE-COUNTER SALES When you 
become a fully trained recognized diamond man you can render 

atruly professional service to customers. You will find new confidence 

indealing with people in this fascinating world of precious gems. 


HOME STUDY IS IDEAL FOR JEWELERS Few progressive and active 
owners, managers or salesmen have the time to leave their businesses 
ad responsibilities to attend classes for the months needed to keep 
Ho-date with this vital new training. That is why GIA offers the 
same practical comprehensive instruction, as in our resident courses 
~l0 be completed at home without interrupting your other work. The 
instructional material consists of illustrated assignments supple- 
mented with diamonds, colored stones, price charts, color plates, 
tables and other study aids. Your progress is checked every step of 
the way with questionnaires and examinations—designed to help us 
teach you better and to make sure you understand every lesson. 













Write TODAY for complete infor- + 


plate showing 30 gems in full color. 


Gemouocica Institute of AAmerica 
11940 San Vicente Bivd. - Dept. 00000 
Los Angeles 49, California 


mation on GIA courses and FREE color 














































EASY-TO-UNDERSTAND ASSIGNMENTS 


Eachilessom im your GIA course 
features easy-to-umderstand 
instructions, illustrations, and 
other interesting study aids. 
Your training starts with indi- 
vidual! attentiom amd this per- 
sonal! help: continwes through- 
out your course. 


WE TEACH YOU QUICKLY AND EASILY You learn 
at your own pace—ini your spare time. HF you can 
complete just a single lesson’ each week, you will 
have completed your diamond. course im only 44 
weeks. Most students;. however, complete at least 2 
of these fascinating and: practical! lessons weekly. 


YOU GAIN NEW PRESTIGE Your G1. training and 
the recognition that results: from: it! will: increase the 
public’s respect and confidence: im you: amd your firm. 





TYPICAL COMMENTS: FROM: SUCCESSFUL JEWELERS 

who have won G.1.A. Diplomas:..... 

“especially in buying; the: course: Has: saved me as 
much as it has cost’ H.H:P: 

“helped me make diamond’ sales” OB. 

“a substantial increase: im profits” DEM. 

“G.1.A. has meant extra sales; new: prestige” C.B.T. 
“much easier to make: an important: sale” T.A.C. 

“up to date, practical,, clearly: expressed— expertly 
trained instructors” GiRiA. 

“my stepping stone to opportunity”’L.D. 

“G.1.A. put our 40 year-old firm back in the diamond 
business” N.S. 

“increased my income: 50%” G.H.S. 





Gemological Institute of America 

11940 San Vicente Blvdi, Los Angeles 49, Calif. Dept. 000 
Please send free and: without obligation full infor 
mation on your G.IiA. home study courses PLU! 
gem color plate. 
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Random Thoughts 


The STORY OF THE TWO CASES rr 

1 

Case No. 1 Net Resutts: No turnover in the past J bat 

SCENE: Beautiful jewelry store with seven years, Aad ne Muding MASS © 

lush interior and expensive fixtures. Per- et P % oe © a = 

fect setting for creating the proper atmos- ee, Fi 
phere for selling fine jewelry. AuTHOR's Footnote: I know what you : 

REPAIR DEPAIRMENT: Tiny space, pis’ Ty | iad — ape dont as 

jammed in remote corner, dusty and dirty exist. This hypothetical situation is a pipe 7 

sd shy ventilated, sir heavy ai wiiaenein dream and should be filed under classified | 40 
, ion.” as 

Jeweler and watchmaker dutifully and fiction. sid 


laboriously going about the day’s work. 

Boss’s ATTITUDE: (quote) “The repair 
department is a necessary evil. I would 
boot it out if I could. And watchmakers 
. . . Wow! They’re the lowest.” 


REPAIRMEN’S ATTITUDE: (quote) “Boy, 


But you are wrong. Case No. 1 is still 
fairly common, although the situation is 
improving. And, Case No. 2 does exist ... 
exactly as described. And while I don't 
believe the “Boss” would like his personal 
location generally publicized, I can supply 
his name to any one who is interested in 





am I frustrated! I would give anything to finding out what his success formula is. de 
get out of this hole and away from that (| think it is because the boss and the | 
Simon Legree (the boss), but what can I shop men belong to a Mutual Admiration de, 
do? Jobs are hard to find.” Society.) for 
Net RESULT: Turnover of watchmakers ° 
.. . four in the past three years. Net profit 
on repairs .. . In the red. Repairing 
(continued from February) ob 
Case No. 2 Fig. 13 clearly illustrates some faulty he 
SAME SCENE ... but, behind the scenes filing. Who could possibly leave such a 6 
flat spot on the shank? It happens, but 
> A 08 SOO it certainly should not happen to an ex de 
, ertainly shou a , 
Repam Department: Ample space, perienced mechanic who knows how to file. (I 
clean and neat with exhaust fan for im- Wi 
mediately carrying away any displeasing a bi 
or unhealthy fumes. Mr. Hardy invites your 
Boss’s ATTITUDE: (quote) “My men are ie ras Ou fe ab 
tops in their line. The best I could find. ie " neuld “Ages un 
They're trustworthy, too, so I don’t have fe Mn Macks, ofe to 
to spend any time watching the repair de- american Merstogtit a an 
partment. I have my hands full up front. Jeweler, Box 7127, Capi- fig 
REPAIRMEN’S ATTITUDE: (quote) “I tol Hill Station, Denver 6, te 
like my job. The boss is a great guy tO Colo. Enclose a self- is 
work for and he is a good merchant. I addressed, stamped enve- 
wouldn’t change jobs with anyone.” lope. Mr. Hardy or 
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Fig. 14 shows a fairly common error 
among beginners. The boss apparently 
did not have the correct size in this wide 
band ring and it had to be sized. Look 
at the slight wavy section caused by the 
sizing and filing. Of course, to get rid of 
the wave would mean to make that side 
of the ring narrower than the other side. 
It will take time to refinish but to make 
things right you can rub the whole side 
down on a file, guaranteeing a flush ring 
as in Fig. 15. Refinish to match the other 
side. 


ENGRAVING 


pines I SAW A YOUNG MAN studi- 
ously and laboriously practicing the 
designing that is so important to expert 
engraving. And, the young man had a 
degree of natural talent. The script letter 
forms were well copied and it was obvious 
that he liked the work . . . an unbeatable 
combination. 

Yet, he was wasting time for it was 
obvious to the trained eye that he did not 
understand the basic design. Therefore, 
he was doomed to find out the hard way. 
Good script cannot be done until the un- 
derlying simple mechanics are understood. 
(Mechanics, I thought you said engraving 
was an art—what’s with the mechanics 
bit?) 

To clarify, the great artists were not 
able to become great without a perfect 
understanding of perspective in addition 
to a mastery of the technique of mixing 
and applying paimts. Perspective may be 
figured out in mathematical or mechanical 
terms (consult a draftsman). Perspective 
is an exacting science. 

So, back to script designing. How could 
one possibly assume that the construction 
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NOTHING 
ADDS 
MORE VALUE 


to your 
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ENGRAVING 





makes everybody 
an engraver 


new hermes 


ENGRAVING MACHINE CORP. 
154 West 14th Street, New York 11, N. Y. 
IN CANADA: 359 St. James Street West, Montreal, P.Q. 
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The Jewelry 
Engravers Manual 


by Jobn J. Bowman and R. Allen Hardy 
Illustrated, 143 pages. $4.25 


The Jewelry 
Repair Manual 


by R. Allen Hardy and John J. Bowman 
166 illustrations, 160 pages. $4.85 
At all bookstores 


D. VAN MOSTRAND COMPANY, INC. 
Princeton, New Jersey 





























$1.00 to $1.50 PER TROY OUNCE 


for 1/10 -goldfilled optical scrap. Equally high 
prices for other grades of scrap, cases, bands, 
etc. We pay top prices for watches, dead stock 
of jewelry, etc. Check sent promptly and ship- 
ment held intact pending your approval. 


B. LOWE, Holland Building, St. Louis, Mo. 











YOU CAN AFFORD THE BEST 


WHEN IT COMES TO PEARL CEMENT 
Costs only a tiny part 


sureeme of a penny per pearl 
r is ASK FOR IT BY NAME 
BOF TES (Ferris NO-PEG) 
MADE BY JEWELER AIDS CO. 


130-227th St., Laurelton 13, L. 1., N.Y. 











KEEP 


Your Copies 
of 
American Horologist 
& Jeweler 


in a handy 


BINDER 


$2.50 


American Horologist & Jeweler 


P. O. Box 7127 Capitol Hill Sta. 
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of script letters was a result of artistic 
feeling and ingenuity? It is a result of 
infinite study, practice and understanding 
—the final destination having no short cuts 
leading to it. 

But, the quicker way is through basic 
knowledge, acquired at the earliest possible 
moment. 

To return to the young man painstak- 
ingly drawing out his letters, had he ac- 
curately measured the correct slant instead 
of guessing he would have reached 
Shangri-la in a hurry, see Fig. 1. This 





Fig. 2 


Fig.! Fig 3 
represents the common beauty stem that 
is really beautiful when properly con- 
structed. 

In Fig. 1 the beauty stem is designed 
close to the script slant line which is 54 
degrees. The two shade lines are pet- 
fectly parallel to it. Note that the stem 
is constructed within a square, which is 
broken down into 12 smaller squares. A 
waste of time? Not when you're learning, 
it isn’t. You will have the correct con- 


| struction so firmly rooted in your mind 
| that the blocking-in lines will still be 





there when you are designing free-style 
at a later date. 

In Fig. 2 we see the letter “C’ which 
uses the other beauty cut (in script there 
are only two—all other cuts being ind- 
dental cuts or variations of the same cuts). 
The shaded lines are perfectly parallel with 
the script slant line. The preciseness and 
uniformity are becoming obvious. In Fig. 
3, “R” represents a highly one 
letter in which there are many shade lines 
—all parallel to each other. Again the 
uniformity of the letter is obvious. But 
let one little shade line be off-parallel and 
the letter is in trouble, loses character, be- 
comes annoying. In order to be sure of 
correct designing the small inner squares 
are increasingly more important to such 4 
letter. 

See Fig. 4... . here is a script name, 
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Fig: 5 


rythmic only because all shade lines are 
parallel for cutting. To completely de- 
stroy the illusion of letters in motion, just 
one shade line placed out of parallel with 
the 54° script slant can do the trick. 

For very exacting designing or copying, 
it is well to note certain important location 
points as indicated at the arrows. Fig. 5 
indicates how to use the four division 
lines as guides. By them, certain dis- 
tances may be accurately gauged. Fig. 6 
shows Bed 0 etn “af. 
rough sketch of a name. _“/“_-_ 7 
Note that there are lines ¢ / lOLCT? 
remaining that are in |. ~~ 
incorrect positions, with 
other lines nearby correcting the misplaced 
line. This is normal procedure for sketch- 
ing. Particularly in the beginning, no one 
is so good that the name can be drawn cor- 
rectly with one swing of the pencil. By 
sketching in an incorrect line, the correct 
position is immediately ascertained, and 
since you have to begin somewhere—begin 
—even if it is wrong. The final design 
usually shows through the many uncertain 
frst strokes. In fact, perfection in design 
may be considered to be built on a multi- 
tude of errors. So, don’t hesitate, sketch 
boldly, remembering that it is only a 
sketch. | 








—— + Fig. 7 is another ex- | 
LCL. hy -,—| ample of the trial and | 
KAMLUAL WZ \ error method of sketch- | 
a” ae ing. Here everything is 
gt ip eliminated but three | 
4 yit{Z blocking in lines and 
> the script slant line. 
Fig. 8 shows a more 
complicated sketch. The 
curved lines on which the name is de- 
signed are parallel at all points. The script 
slant does not vary or change course. The 
slant is the same. Yet, an interesting thing 
happens. The height of the lower case 
letter varies. Some are taller than others. 
What about that? Nothing—let it be. 
Looks right, doesn’t it? 


MARCH, 1961 


ai Ws 
OIL Vv Fig 8 


/ 
i 












erris —_ safe and easy removol of Cultured 
an 


iental Pearls, Colored Stones, or 
anything else cemented with Ferris No-Peg, 
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with cheery tinkling of DOOR HARP 
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CALLED TO ORDER 


With the Associations 


VIRGINIA—Roy P. Tuel, Charlottes- 
ville, was recently elected president of the 
Monticello Watchmakers and Jewelers 
Guild in Charlottesville. Other officers who 
were installed at a meeting in January are 
Frank Boone, vice president; Howard A. 
Monto, secretary, and Paul Fisk, treasurer. 

‘ es 


NEW YORK—Officials of the Horological 
Society of New York have announced that the 
organization's entire spring program will focus 
on the electric watch. Seminars have already 
been conducted by Jean Pierre Savary, Watch- 
makers of Switzerland, on the Swiss Electrics, 
and by Leonard Tikel and Henry B. Fried on 
Basic Electricity. Effective with the March 
meeting a workshop is being organized on 
electric watches. Also in March, the Longines- 
Wittnauer Watch Co., will present its electric 
watch. Benrus will present its electric watch 
in April, and the Bulova Watch Company will 
present the Accutron in May. 

* * * 


WISCONSIN—Kenneth Froh, of She- 
boygan, was recently named chairman of a 
technical committee for the 1961 conven- 
tion of the Wisconsin Licensed Watchmak- 
ers Association when the board of directors 
met at the home of C. R. Christoffersen in 
Racine. The board also discussed possible 
operation of a credit union within the as- 
sociation, and named Fred Luser, Mil- 
waukee, to fill a temporary vacancy on the 
board. 


* * * 


NEBRASKA—Members of the Nebraska Re- 
tail Jewelers Association and the Nebraska 
Watchmakers Association will participate 
jointly in the state's 1961 Gift Show and Con- 
vention March || and 12 at the Yancey Hotel, 
Grand Island. An NRJA board of directors 
meeting is scheduled for 2 p.m. the first day. 
An hour later manufacturers’ and wholesalers 
exhibits will be open and at 6:30 p.m. a Presi- 
dent's Banquet is scheduled. This will be fol- 
lowed by a Golden Ticks party and dance at 
9 p.m. Next morning at 9 watchmakers and 
jewelers will conduct a joint business session 
at which Gale M. Johnson, Gemological Insti- 
tute of America, will discuss “Selling Tech- 
nique for Diamonds.'' Afternoon activities will 
focus on exhibits, and other events will include 
a cocktail party, a continental dinner, and a 
KUKU's parade. 

* * * 


KANSAS—A State of Kansas centennial 
theme will mark the 55th Annual Gift Show 
and Convention of the Kansas Retail Jewelers 
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Association and the Kansas Watchmakers 
Association March 18 and 19 at the Lassen 
Hotel in Wichita. A total of 31 exhibitors 
have already registered for the show which 
wil be conducted on three floors of the hotel. 
A special exhibition feature will be the Watch- 
makers of Switzerland "Cavalcade of Time," 
which can be adapted to retail store display 
and promotion. Members of the association 
will review legislation to strengthen the state's 
retail industry, including various tax controls, 
equalization of property assessments, a bill to 
make issuance of a worthless check for $20 
or more a felony, a bill to allow retailers a 
discount for collecting and remitting sales tax 
to the state, and repeal of a law banning 
trading stamps. Social events will include an 
Early Bird Dance Party on Saturday night, and 


and a banquet and floorshow Sunday. 
* * * 


TEXAS—Members of the Dallas Watch- 
makers Guild saw a demonstration and 
heard an address by Earl Weaver, South- 
west Smelting and Refining Company, at a 
recent meeting on how to use an ultrasonic 
jewelry cleaner in preparation for rhodium 
plating. In another part of the program 
they heard a brief general discussion on the 
discount house problem. 

eS. 


NEW YORK—"Basic Electricity for Watch- 
makers" was the topic of an illustrated address 
by Leonard Tikel, head of the department of 
science and technology of George Westing- 
house Vocational and Technical High School, 
at the February meeting of the Horological 
Society of New York. He was assisted by 
Henry B. Fried, a member of the society and 
head of the school's watchmaking department. 
This was the first meeting poe fe at the 
society's new meeting place, the Hotel Wood- 
stock. Members have reorganized the society's 
library on the first floor of the hotel. 

. + © 

MICHIGAN—Classes in servicing the 
Hamilton Electric Watch began in Detroit 
in February for about 30 members of the 
Michigan Watchmakers Guild under diret- 
tion of Charles Fischer, president. Groups 
of seven are meeting once a month on dif- 
ferent weeks of the month for four sessions 
of close individual instruction at the bench 
by Mr. Fischer. Students are required to 
bring only a few necessary hand tools to 
class. Instruments including the oscillo- 
scope are “seageaye for classroom use. The 
course is free to Guild members in good 
standing. 
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Opinions expressed in these pages are those of the American 
Watchmakers Institute and are not necessarily those of the publica- 


tien. 





March Watch Inspection 
Materials Are Distributed 


OME 3,000 MEMBERS of the American 

Watchmakers Institute throughout the 
United States are holding a full assortment 
of promotional materials for March Watch 
Inspection Month which was sent to them 
eatly in February with instructions for a 
coordinated program from AWI head- 
quarters in Detroit, Mich. 

Cooperating organizations are the Jewelry 
Industry Council, the Watch Material Dis- 
tributors Association of America, the Re- 
tail Jewelers of America, and the Watch- 
makers of Switzerland. 

Materials reached most members of AWI 
during the first week of February in a 
packet which included two 8x10-inch three- 
color display posters with the exposed 
movement of a watch as the central symbol 
for use in store windows and on counters 
to identify Se iy: stores and watch- 
makers for the public; reproduction proofs 
of the Watch Inspection Month symbol for 
use in newspaper advertising and on store 
stationery; suggested 10, 20, and 60 sec- 
ond TV announcements, and 10, 30, and 
60 second radio spots; copy for a direct 
mail post card; copy for a store letter to 
customers, a publicity release for use in 
local newspapers, and a_ proclamation 
adaptable to use by governors or mayors. 

Included in the kit is a check list of 
things to be done which reminds members 
of each of the materials and suggests 
planned use of watchmaker’s tools, testing 
machines, and genuine packaged replace- 
ments in window and store displays; ar- 
tfangement for extras in stock such as crys- 
tals, dials, watchbands, and new watches; 
Possible presentation of a special offer as 
an Blded store traffic inducement during 
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inspection month, and a briefing of the 
store staff on how to sell service and how 
to use service to lead into sales. 

AW/I officials further note that Watch 
Inspection Month focuses full attention on 
retail jewelry store watch service depart- 
ments and that prestige can be built by 
having participating watchmakers wear 
white smocks or other professional attire. 

Carl Sedan, the executive director, noted 
in the AWI’s February News Letter which 
is devoted entirely to inspection month, 
that the March promotion can be consid- 
ered an important new phase of spring 
cleaning . . . a month-long period for re- 
minding the nation just how important it 
really is to service a quality watch properly 
and to have that service performed in 
March by a qualified watch repairman. 

He wrote that national newspaper, radio, 
and television publicity developed by the 
AWI’s Watch Inspection Month Commit- 
tee will set the stage, and that kit materials 
will permit AWI members to make a 
smooth tie-in locally with the national 
effort. 

It is predicted that Watch Inspection 
Month will create store traffic and expose 
customers to complete product lines of par- 
ticipating stores; that it will build the 
image of qualified watch repairmen, and 
that it will provide a selling opportunity 
for service during a slack season, for qual- 
ity watches to customers who bring in 
watches beyond repair, for extra materials 
that improve the outward appearance of 
olden watches, and for future gifts by stores 
that have lay-away plans. 

John Farrell, AWI president, expresses 
the hope that every member will increase 
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his own business in March through par- 
ticipation, and that the public from coast to 
coast will be exposed to the influence of 
the program on March 1. 

“Our organization is triggered to build 
business for its members in an outstanding 
service for the public. The information 
we can spread emphasizes the importance 
of accurate timekeeping and the need to 
have watches serviced just as we have auto- 


mobiles serviced periodically. 

“I hope that Watch Inspection Posters 
surrounded by suitable displays of materials 
and watches will spring-up overnight in 
jewelry store windows and remain in place 
for the entire month. As an organization 
we have done everything we can; now it 
is up to individual watchmakers and 
jewelers to put this program across,” Mr, 
Farrell said. 


Death overtakes Joseph Dean, 
closes door on vari-talented life 


1 pe LAST AUGUST, Joseph Dean ac- 
cepted an invitation to write for 
American Horologist and Jeweler as an 
Associate Editor. The occasion was the 
merging of his 23-year-old publication 
‘““Watchmakers’ Jour - 
nal” with this magazine, 
and the acceptance was 
dependent upon Mr. 
Dean’s health. 

It is with deep regret 
that American Horolo- 
gist and Jeweler must #F 
now report his death in -° ¥ 
mid-January at his home 
Beach, Fla. He was 63. 

His background in both horology and 
publishing is illustrious, his acquired tastes, 
distinctive. 

Mr. Dean was born in Waterbury, 
Conn., in 1897. His father was a watch- 
maker, and the son, too, learned the trade, 
and gained wide respect for his horological 
knowledge and skill. Even more im- 
portant to the young man was his love of 
the arts. He was an accomplished ama- 
teur painter, a poet of no mean talent, an 
Oriental linguist and translator of Chinese 
and Japanese works, a Peper marketing 
in many fields, including astronomy, and 
a businessman as well. 

Such a thumbnail sketch portrays a 
well-rounded life of intimate variety, but 
Joseph Dean's friends in many parts of the 
world knew him not only as a worker who 
took pride in his craftsmanship, but as a 
gentle, sensitive, courteous man, scrupulous 
in all things, and radiating a generosity of 





in Daytona 
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spirit and an innate kindness. 
Mr. Dean’s immediate survivors are his 
wife, Dorothy, and his two sisters. 


Gruen Introduces Autowinds 
At Annual Sales Meeting 


| prey A. KATHMAN, recently appointed 
vice president and director of sales with 
the Gruen Watch Company, has introduced 
the company’s new 23 Jewel Autowind 
Lancer Watch with Power-Glide now being 
shown by Gruen sales representatives. 

It was one of several spring line models 
presented at a national sales convention at 
the Warwick Hotel in New York City to 
open Gruen’s 87th year in business. Mr. 
Kathman also showed a ladies sports watch 
which retails at $19.95 and a new series 
of 5-ligne ladies watches. 

He explained that the Power-Glide 
feature in the Autowind Lancer achieves 
an accuracy never before attained. By act- 
ing as a clutch to prevent overtension ot 
the mainspring, Power-Glide halts winding 
at a specific point and then releases powet 
automatically much as an auto does with 
automatic shifting. This eliminates fatigue 
and premature wear of the mainspring 
while assuring a higher rating performance. 
Retail price is $95 including federal tax. 

John H. Ballard, president of Gruen, 
noted in a welcoming address that “‘today 
the retail jeweler has a real battle on his 
hands, not only to increase his share of 
watch sales, but also to preserve his tradi- 
tional position as the outlet for all gift 
buying.” 
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10 GOOD REASONS WHY YOU SHOULD BE A CHARTER MEMBER OF THE AWI 
Annual Dues $10.00 (NO OTHER DUES OR ASSESSMENTS) 
. Annual subscription to AMERICAN HOROLOGIST AND JEWELER, a general 


Jewelry industry trade magazine, as part of the monthly service of the American 
Watchmakers Institute. 


. Charter Membership Card. 


. Handsome lapel emblem—FREE (Gold emblem, $5.) 
. Monthly newsletter—facts pertaining to the AWI. 


. Charter Membership Certificate suitable for framing. 


. Cooperation with other associations in the watchmaking industry. 


. Disseminates information regarding the AWI, its members, programs and activities 
to the press, radio, television and trade publications. 


. Develop a high degree of communication between members, guilds, chapters and 
santos So ot the business and industrial world. 


. Promote and conduct worthwhile projects of interest for the watchmakers and the 
industry. 
. Promote and improve the stature of the AWI and its members. 











Watchmaker.» gy y | * | | 
Watchmaker-Jeweler_______...  Clockmaker Student 
Retail Jeweler. Other Classification 


Membership Application 
MEMBERSHIP COMMITTEE 
AMERICAN WATCHMAKERS INSTITUTE, INC. 
18465 James Couzens Highway 
Detroit 35, Michigan 


GENTLEMEN : 


I hereby make application for Charter Membership in the American 
Watchmakers Institute and for subscription to the AWI Monthly Newsletter. 
Enclosed please find my check in the amount of Ten Dollars ($10) to cover 
one year’s dues; $1.50 of which pays my annual subscription to AMERICAN 
HOROLOGIST AND JEWELER MAGAZINE. 


(Please Type or Print) 
NAME: 





First Middle Initial Last 
MAILING ADDRESS: 








City Zone State 





Signature 
If member of Guild or Association, PLEASE GIVE NAME 





PLEASE CHECK FOLLOWING: 
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AWI Watch Mark File... 


LOST: Between California 
And Pennsylvania 


LMER G. FISHER, Mayet’s Jewelers, 
Inc., Antioch, Calif., has a peculiar 
problem and seeks the aid of American 
Horologist and Jeweler readers. He writes 
that more than a year ago, Sept. 4, 1959, 
to be exact, his company mailed a Hamilton 
Thin-O-Matic T500, Case No. R919,122, 
Movement No. 992,042, to the Hamilton 
Watch Co., Lancaster, Pa. 

The watch was lost in transit. Local 
postoffice records and those of the Hamil- 
ton Company yield no results. Mr. Fisher 
adds that the watch had no watch mark, 
and that help will be much appreciated. 


* * * 
Look for these watch marks 


_ AND WATCH REPAIRMEN are 
urged to be on the lookout for two 
watch marks, “I OMC OCL” and the 
other “7-5-D 3.” 

Anyone knowing of either or both of 
these watch marks is requested to get in 
touch with Mr. Harris, Office of Special 
Investigations, District 14, Lowry Field, 
Denver, Colo. 

_ 


Rolex disappeared in Wyoming city 


ENRY AHRENS, JR., of Howard’s 

Jewelry, P. O. Box 1296, Chadron, 
Neb., writes that he is looking for a watch, 
stolen in Casper, Wyo., during the first 
part of December, 1960. 

He describes it as a Rolex chronometer, 
in a stainless steel case, No. 5050. The 
movement is No. N 9163; the watch mark, 
“A F1 60-1075.” 

Mr. Ahrens asks that if anyone knows 
of this watch, they will please contact the 
Chief of Police at Casper, or Mrs. A. D. 
Davidson of the same city, or himself at 
the Nebraska address. 


* 7 * 


Who has a record of this watch? 


YJ OcH JEWELERS, Mapleton, Minn., are 
interested in finding the owner of a 
17-jewel Benrus dial set watch. or who 
may have sold or repaired it. 
The watch is further described as 
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‘Model Q 686, AS 970, 14 K yellow gold 
bezel adorned with 12 small diamonds. On 
the case back in hand engraved script is 
the word “Betty.” Inside the back is en- 
graved the following information: “WR 
11,” followed by a small triangle, “B 
1708-1934-266985, AR 21142, 14 KT 
Gold,” separated by a small circle designed 
like a baseball and containing the letters 
“LG.” Under the foregoing inscription is 
the date 5/54, and another symbol, a pair 
of tiny staggered bracket marks. 
* * * 


Watch marks may identify body 


ILLIAM E. KIRWAN, Director of the 

Scientific Laboratory, New York 
State Troopers, 8 Nolan Road, Albany 5, 
N. Y., seeks information leading to the 
identification of a male person whose body 
was found between Beacon and Cold 
Spring, N. Y., and who, presumably, had 
been dead about a year. 

Still on the body was a yellow gold, 
open face, Elgin pocket watch, case No. 
6927443, serial No. 2877091. On the back 
of the watch are the initials “EC” in black 
enamel inlay. Inside the back of the watch 
are two watch marks “F m 88 LI” and 
“EG 7-8.” 


* * * 


Omega Watch Stolen During Murder 


ew 2 aes 





| geese ey THIS article is a photo- 
graph of a watch taken during the com- 
mission of a murder, Oct. 20, 1960, at 302 
99th Street, Brooklyn, N. Y., reported by 
Detective John Brassil, 64th Detective 
Squad, New York City Police Department. 
In the event this watch comes to your at 
tention, says Detective Chief Inspector 
Michael J. Murphy, you are urgently tt 
quested to call Shore Road 8-3850, collet. 

The watch is an Omega stainless steel 
men’s model, style No. 6001, automatic 
Seamaster, serial No. 14180088. The band 
is a Speidel “Crossfire” model, white metal, 
gold filled, style No. 440. Chief Murphy 
adds that the face on the wrist watch maj 
be either one shown. 
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SERVICES AND TRADE WORK (Cont.) 





Ge Clore Ate Pelee & oe ANCE; NEW 
COPY — BE FURNISHED BY 6TH OF MONTH 
PRECEDING ISSUE. 

UNDER ALL i ae ie excluding Positions 

the first 25 15 cents 


bp each ‘adaitional od 1.15. Bold 


ons cents per 
POSITIONS ANTED, $2.00 for the first 25 words, 
10 cents for each additiona) word. 
BOX NUMBERS, or Blind Ads, “50 cents additional 
for postage and handling. 
Name. address, 2 ae one abbreviations count 
as part of the adver- 


tisement. Copy con ite “itemized a and 
clock repair ces will | be 
Ss —- 


AMERICAN HOROLOG) & JEWELER 
P.O. Box 7127, Capital, Hill Station 
Denver 6, Colorado 


SERVICES AND TRADE WORK 


NEW CLOCK MATERIAL 
Junghans, Becker, Kienzle, Mauthe, French, 
Herschede, Revere, Kundo, wm Coxhoe, Seth 
Thomas, Antique parts, 400 Day, American ‘Chime 
and others. American and Foreign 
Chime rods fitted and tuned to chime 
pad clock cables. Send samples, part or move- 
only. German, French and American main- 
yy fitted i barrels, = 50 each. 








‘Street 
Cincinnati 6, Ohio 


Gods —s venjone Pa Send sample or specifi- 
= maresteed service. The 

Glock Shop, 108 

Virginia. 





treet, S.W., Charlottesville, 





Wheels, Pinions made for ~~ Music Boxes, etc. 
Jewelers Carboloy —— = narpenne 
= Cutters, Clock Wheel blanks, Bushings, Steel, 
ws, etc. 
1900 Catalog 35c 
. A. Phelps 
4106% Glenway by P cincinnati 5, Ohio 
Send me your chronographs only 
Fast Service 
Prices on Request 
Cc. G. Gara 
88 Charles St., Boston 14, Mass. 


Watch — — Clock 
a’ Chronograph 








Quality is WATGiword 

+6, our oo 

Kenneth H. Certified Watchmaker 
New Jersey 





Merit Watch ir 
1105 8. 49th St., Philadelphia 43. Pa 


a, yy and Timers 
Repaired for the le. Ultrasonic cleaned and 
Wuchltaster timed. All work —— Price 


juest. Theo. M. Kam 0. Box 
2308 pose 1, Calif. — 








one & DAY = dvengreving: seems - 
we repairing; hand engraving; r um 
oo 1 Pectringing. Wi William V. Lindholm, Manu- 


fac Ben Jewelers, Post Office Box 791, Evans- 
ville, Indiana; price list on request. 
a [a AND REPAIRS 
le 
Auto Cloths Barton 106-08 S. 7th St Phila. 6, Pa. 


Material for bracelet watches. 41S mainsprings 

with gauge $20. 165 staffs in cabinet $10. 1 0 
stems in cabinet $10. Cabinet Swiss levers and 
screws 72 bott les (2 empty) $8. 46 Col. Hrspgs. 
516-64 -6%L $2. On account of low price all 
sales =. A. J. Pilmaier, 2108 S. 35th ‘Ave. 
Omaha 5, Nebraska. 


“Expert Watch Repairing for the Trade.” L & R 
Ultrasonic Cleaning. Watchmaster timed. 16 years 
experience. Guaranteed work. ae rices. 
Fast Service. Fred Becker, Mobridge, Dak. 


ARTICLES FOR SALE 

















Specialty GRANDFATHER, CLOCK 
MOVEMENTS, 
+ MICHAEL, GTON 
8-DAY TIME AND STRIKE MOVEMENTS FOR 
all- et-, ete., Cl 
NESSALC PRODUCTS 


119 West 23rd Street New York 11, N. Y. 
A. A. Osborne & Son 
Clockmakers—London, d 
nee lee Se ae Se lock Materials, 
= pte —— = sundries. Many 
Bri ey =. available 
aR us. Write to American Office. 
Box 442, White Plains, New York 


Grandfather-grandmother clock movements 
ver and spring driven), 8-day chime and 


ts, kits for 
available. Mason- 








movements, blueprin 
building clock cases. Catalog 
Sullivan, Noroton 1, Conn. 


Ten Swiss Wrist Watch Movements, $2.00; five 
Swiss Wrist Watches, $5.00; five Swiss Pocket 
Watch Movements, $2.50; five American Pocket 
Watch Movements 18-S, $5.00. Morris Frey 
Watch Co.. 916 Holland Bidg.. St. Louis. Mo 








watch 
8. W. HORA, 1810 
MEMPHIS 


KRAUSE BROS. CLOCK TERIAL 
179 W. Washington St, Chicago 2, Illinois. 
80 dozen German Men’s Expansion Watch Straps 
Se ae leather, lengths and colors. $6.00 
D, 


lot price. 
Weinberg 73-42, 18ist Street, Flushing 66, N. Y. 
Marshall's Watchcraft Fancy Moulded crystals in 
12 steel drawer cabinet. Over 1,000 numbers, 
. Make your offer. Jack Kulish, Stan- 











Many Watchmaker’s tools. Bench with Fluorescent 
light, staking set, many hand tools and other 
items. Selling because of heart attack. Walter 
ae Enterprise, Florida. 





TWEEZERS. RECONDITIONED: New calide ground, 
hand stoned, buffed like new. Send 75¢ each 
plus postage. THE HOME SHOP, P. O. Box 977, 
Sanford. Florida. 


re watch repairing for the trade at reason- 
= prices. —— work and prompt serv- 

Prices request. Massachusetts Watch 
Revair Revair Service P O Box 222. Boston 1 Mace 
Watch Repairing. Also can repair fe few more 
Antique or Key wind watches. Joe’s Watch Re- 
Pair, 7273 Manchester, St. Louis, Mo. 


1961 








MARCH, 


e gross stems now only $4.50—-3 Dozen each 
Freo. AS1194; 2 dozen each neers. AS976, FF120 
(These cost you 37%4c dozen). 3 dozen Rezista 
steel mainsprings—one each 36 size “including 
all popular models such as FF60, AS1194 etc.— 
our own assortment—now only $3. 75. (These cost 
= only $1.25 dozen). MIDWEST 

» 130 West Grand, Okla. City, Okla. 








1000 Assorted Screws — 100 Assorted Bracelet 
wns—100 
d. Wilson, 770 
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ARTICLES FOR SALE (Cont.) 


oS 


SCHOOLS 





PAULSON TIME-0-GRAF OWNERS 
Your Timer can be converted to all-beat at a 
_— of the A a — Seer. 7 — 
auxiliary upplies, ‘arts. “* makes 
KL AB 


WRITE— 

Hersey Watch Timer Service 

226 S. Wabash Ave. 

Chicago 4, Illinois 

SURPLUS 

NEW: Bulova Waterproof Tester $15.00, Greiner 
Timer $427.50, Ultrasonic Cleaner attaches to 
L & R Cleaner $109.50, Steamer $99.50, Nylon 
Straps $2.00 dz. 
USED: Watchmaster G17 $215.00, G7 $245.00, 
$275.00, G11 $375.00, Paulson $152.00, Marshall 
Material System Staffs, Stems, Mainsprings, 
Crowns, Hands $52.00. Tela-Time W.S.H. 37 West 
47th St., N.Y.C. 








We are exporters of Swiss watches even small 
quantities lowest prices. Expansion metal Watch- 
bands 30 cents, minimum 50 watchbands, ERWO, 
Duesseldorf, West Germany, POB2912. 





WANTED TO BUY 


WATCHES NEEDED 
Trade in, pawn shop, etc. Used waterproof, all 
kinds wrist and pocket types. We buy any dead 
Jewelry stock. All shipments held for your ap- 
proval of payment. 
St. Louis Refining Co., Dept. 2 A 
Holland Bldg., St. Louis 1, Mo. 


SELL "EM TO CEL-MAX FOR QUICK CASH! TOP 
PRICES FOR TRADE-IN: WATCHES, JEWELRY, OLD 
GOLD. Money by return mail for all makes and 
models in Trade-In Watches in any condition. Old 
Gold, Broken Jewelry, Diamonds, Silverware pur- 
chased in any quantity. All shipments held in- 
tact for your approval. Ref. Dun & Bradstreet and 
National Bank of —— Cel-Max, Inc., 582 
8. Main St., Memphis, Tenn. 


WE BUY 
Ingcrsolls to Patek-Philippe used watches. Gold- 
filled, silver and gold scrap, any condition and 
kind. All shipments held for your approval of 
payments. 
St. Louis Refining Co., Dept. 2 
Holland Bldg., St. Louis 1, Mo. 


Trade-ir. watches needed—Can beat any offer 
from scrap buyers. Payment air mailed hold 
package 10 days for approval. Tate, Box 1774, 
Greenville, Mississippi. 

















WANTED 
Good Used Tools, Cleaning Machines, Timers, En- 
avers, Lathes, Dust Collectors, etc. State Model, 
rial No., Age, Condition and Price wanted. 
Tela-Time W.S.H. 47th St., N.Y.C 


BOOKS 


WATCH AND CLOCK REPAIRING BOOKS. Free 
catalog. NORTH AMERICAN Watch Tool & Supply 
Co., Room 81C, 2330 Milwaukee, Chicago 47, Ill. 


SWISS WATCH AND JEWELRY oo Ee 5 
source of information on watch making, 
and watch selling. Issued Dienonthiy. 
aa A $6. 00 one year. $14.00 "REPRESEN: 
TS OVERSEAS PUBLISHERS’ 
TA 29 West 34th St., New York 1, N. Y. 
GEM STONES 


WHITE BRILLIANT ZIRCONS, “~ quali set in 
14k white 2 priced Steyn with 


0.00 7 34.00, 
e/a 8 $38.00. gm/ia $6 $60.0 5 avid ‘s 
7, Jamaica, N. ¥ 

















Ace Lapidary, Box 
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YOU can REPAIR Cameras! Now YOU or one of 
your employees can learn manufacturers’ service 
methods without leaving your place of business! 
You can get COMPLETE training — with lesson 
texts, tools, test equipment—everything you need 
to learn camera craftsmanship in your SPARE 
TIME! Make YOUR store a center for SERVICE! 
Write today for free illustrated booklet that tells 
how you can make this profitable service part of 
your own store! NATIONAL CAMERA REPAIR 
SCHOOL, Dept. 1-3 Englewood, Colorado. 


Chicago School of Watchmaking offers modern, 
professional training in Master Watchmaking for 
home study. Diploma awarded. Approved mem- 
ber, National Home Study Council. Free sample 
lesson and full information. CHICAGO SCHOOL 
OF WATCHMAKING, Room 211C, 2330 Milwaukee, 
Chicago 47, Illinois. 


WATCHMAKERS: Increase your earnings. Learn 
Hand Engraving and Diamond Setting at Home 
in your spare time. JEWELERS: Increase your 
earnings, Learn Watch Repairing and Hand nd 
graving at Home. For complete information write 
KANSAS CITY SCHOOL OF WATCHMAKING, 1228 
Admiral Blvd., Kansas City 6, Missouri. 


LEARN GEMOLOGY AT HOME. Newest methods 
of effective diamond buying, grading and ap- 
pr: —~ Close — sales, make bigger profits, 
ee or free booklet. Gemological Institute of 

erica, Dept. AC-31, 11940 San Vicente Blvd, 
fa Angeles 49, Calif. 

















FOR SALE 


Repair Department. Only Jewelry Store western 
Kansas County Seat. Lots of watch and jewelry 
repair. Small cash will handle. Excellent a 
to own jewelry store in near future. 

March 1. Bonebrake’s Time Clinic, Dighton, Kania 











Jewelry store with watch and clock repair de- 
—s. = thriving California Valley Town 
Three remaining on lease at $75.00 per 
month which includes living quarters in rear. 
Priced at Inventory of approximately $6,000 and 
ai a fixtures. Retiring. Rees’ Jewelry, Esca- 
on, Calif. 


ESTABLISHED BUSINESS Present location 15 
years. Available at reasonable figure. Especially 
suitable for Watchmaker. Floyd Ireland, 3339 
East Colfax, Denver 6, Colorado. 








Jewelry Store, one of Colorado’s most beautiful, 
healthful towns of Appx. 12,000 population, 
eastern foothills of Rockies. Low rent, appx. 
$12,000 inventory. No blue sky. Box 782, % 
American Horologist & Jir., O. Box 7127 Cap. 
Hill Stn., Denver 6, Colorado. 


Fixtures and stock $1,000.00 below ‘Inve ntory. 
Fixtures worth about $i, 500.00 and stock at the 
ame g time is worth about $5,000.00. Gress in- 

e this ag ed laees 111.59. Keith G. Shelley, 
Watford City, N. Dak. 

















HELE WANTED 
CLOCKMAKER w: enced in any and 
all types of as Ba mony Old established 


Colorado store. Send particulars, including ex- 
a age, dependents, and expected in- 

Write: Box 781, American Horolegs 
a Jeweler, P. O. Box 7127, Capitol Hill 
Station, Denver 6, Colorado. 


POSITIONS WANTED 


CMW No. 1244, 27 years of age, also licensed 
in Ore, Five years experience in oo. Married, 

seeks employment in Western U. Write George 
Powell, Box 123, Keno, Oregon. 
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ET’S ANSWER THAT EVERYONE is now 

working with both hands and that no 
one has acquired nursemaids’ knees from 
time spent on the big bench. Let’s say we 
are all using our left hands, at least for 
holding down the bridge when tightening 
the ratchet wheel screw, and for holding 
down the bridge while tickling the wheels 
into place. 

Meanwhile continuing the January 
(1961) thoughts relating to a general 
speed up of bench production, have you 
tried assembling watches two at a time? 
First reaction: mixed-up parts? Not neces- 
sarily. We all can pick out a pretty girl 
in a crowd. The same is true with an 
FF60 bridge screw, it stands out as do all 
the other — of a watch. The important 
thing while running through two watches 
at a time, is to keep the pair dissimilar; 
that is, run through an ETA 1080 with 
an FF60. The beauty of this doubling-up 
process is not so much in the breaking 
down, as it is in the assembling procedure. 
All necessary repairs are made as the two 
watches are taken down and placed in the 
cleaning basket. After the cleaning process 
they are spread out on the bench for as- 
sembly. 

Now comes the time saving. Both 
bridges are turned over, dial side up. All 
setting parts are put in place, all cap and 
Incabloc jewels put in place, everything 
screwed down at the same time. This re- 
quires picking up the tweezers first, and 
not putting them down until all the parts 
are in position, all screws ready to be 
aloe. Then lay down the tweezers 
and tighten all the dial-side screws on both 
watches. 

Next grease the friction points in the 
setting mechanism of both watches and 
before stopping this process turn the 
bridges over, put them into their move- 
ment holders and assemble the stem, ratchet 
pinion, winding wheel assemblies and 
grease them. 

While in the greasing and heavy oil de- 
partment, put together both mainspring 
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At the Bench .......... with James L. Hamilton 


Going Back to the January Column 










assemblies, oil and drop them into place 
in each watch. Next pick up an oiler and 
oil all train wheel jewels in the pillar 
plates. Then pick up the tweezers for 
the longest period, not setting them down 
until all wheels, all bridges, and all screws 
are in position. Then put down the 
tweezers and tighten the 15 to 20 sc 

in both watch train and barrel bridge a 
semblies. 

Next, oil the upper train wheel pivots 
on each watch. Check the trains for 
tion and install the pallet forks and oil the 
escapements. pend © the balance bridges 
and balance wheels and fit them into the 
watches. From this point on, the assembly 
line procedure —_ and each watch is 
carried on to completion on an individual 
basis, adjusted and put under the bell jar 
to await casing. Then go on to the nett 
two watches which have been in the clean- 
ing process during this assembly procedute. 

There is nothing wrong with the method 
of tightening each screw down the instant 
it is placed in the watch, or in oiling each 
part as it is put in place, except that it is 
slow. Time is our most important poseses. 
sion, if we can increase our efficiency and 
get more done, easier, in each hour, then 
we are spending our time just a little better. 

Doing the general run of watches two 
at a time is not going to double produc 
tion, but it will add a watch or two to the 
day’s output of work. Our standards of 
workmanship will not have been sacrificed, 
but when payday rolls around, our standard 
of living will have been improved. 

This is the progress that is justified, both 
from the customer viewpoint of bette 
more efficient service, and from our own 
standpoint of faster work without loss of 
quality. 

















@ Package improvement for LO-125, the 
Longines synthetic watch oil which has been 
proved and tested in millions of watches in 
the past, is being provided by the compaty 
with marketing of the lubricant in an im 
— spill-proof, shock-resistant package # 

1.95. 
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e Clean- © 
acedure vibrograf 
method 
» instant The world’s 
ng each most advanced 
hat it is watch and 
poseses- clock timing 
ncy and machine. Cer- 
ur, then tified the most 
e better. accurate pre- 
hes two cision instru- 
produc- mentinits field 
© to the > gen = 
lards of 
crificed, 
standard 
ed, both The simplest, fastest and most economical machine to operate 
better, The most versatile microphone for every application 
ur Own The one machine with unfailing accuracy under all conditions 
loss of Vibrograf is used in the finest schools of watchmaking and 
used as an example in the great textbooks of horology 
Eight out of ten watches you repair or sell were made and tim 
125, the on Vibrograf 
as been Nation-wide sales and service—unconditionally guaranteed 
com phan, a 
an in Bforograt is a product of The Universal Escapement Vibrograf Corporation, 730 Fifth Avenue, New York 19, N.Y 
kage at d, La Chaux-de-Fonds, Switzerland, manufacturers 
H the world-famous incabloc oO Arrange a demonstration at my work bench [(] Please send additional informa: 
JEWELE! NAME 
ADDRESS 
CITY 
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The Watch SS Master Line 


Siw oe 


FOR GREATEST VALUE OVER THE YEARS 


ULTRASONIC CLEANER 
Complete in one cabinet 


Cleans one or several watches at 
once, faster and more thoroughly. 
Rarely need the watch train be taken 
apart for cleaning. 


Pre-set timing of clean, rinse, and 
dry operations. 


Long life, low maintenance cost. 


DRUM WATCHMASTER 
Guaranteed Accuracy: 1 part in 100,000 


Odd-beat watches produce single, 
straight-line, on-time records. 


Sapphire-tipped printing stylus pro- 

duces sharp dot records which, with 

: calibrated chart paper, assure accu- 

‘ss rate reading for dependable rating 
and trouble analysis. 


TAPE WATCHMASTER 
Guaranteed Accuracy: 1 part in 100,000 
Instant visibility of watch record 
saves time and paper. Odd-beat 
watches produce single, straight-line 
on-time records. Special helix prints 
without ink or ribbon. 


WATCHHOLDER 


(Same for both models) tests watches 
or uncased movements in any posi- 
tion. Removable microphone tests 


2 clocks, watches in trays and on cus- 


tomers wrists. 


ELIMAG 


WRITE FOR 15 times stronger than ordi- 
DEMONSTRATION nary demagnetizers. 


Bench space 4/2" x 6” 


American Time Products, Inc. 
61-20 Woodside Avenue, Woodside 77, N. Y. 











a OES ESE et nt, oma one ee rnsennaemen 





